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This report is published in October 2025 and covers the financial years from 2019 to 2025. It is the third 
sustainability report published by Realco SA. The update is carried out on an annual basis.
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MESSAGE  FROM OUR PEOPLE PARTNER

2024 is a pivotal year for Realco. Step by step, we are evolving our 
way of working, inspired by the principles of holacracy. It is not 
just a new organization: above all, it is a cultural shift, experienced 
gradually, with kindness and at everyone’s own pace.

Because sustainability is not only about our products or processes, it 
is also about the way we collaborate, build trust, and grow together.

Thanks to the energy and commitment of our teams, we are laying 
today the foundations of a solid, ambitious, and collective future.

Sandrine Antoniou 
People Partner

ABOUT REALCO
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We develop, produce and market hygiene products

from green chemistry. From the factory to the kitchen, you

benefit from our cutting-edge technical and scientific expertise to

ensure high performance, safety and sustainability.

Let’s co-create

high-performance solutions

for the ecological transition

MISSION

VISION

OUR DNA

ABOUT REALCO
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OUR DNA

ABOUT REALCO

COHESION

We live the projects, we realize them and 
we celebrate them together

We work in an environment of trust and mutual 
support so that everyone can give their best.

AUTHENTICITY

We believe that being yourself brings well-
being and performance at work

To be oneself is to drop the mask, connect with one’s 
values, emotions, and deepest aspirations, as well 
as with those around us. It is about knowing how to 
express oneself with sincerity and respect.

RESPONSIBILITY

We act in conscience and assume our 
decisions

We embrace our individual and collective 
responsibilities, taking into account ecological, 
societal, and industrial challenges.

CREATIVITY

We like to dream and co-create original 
solutions

We are a group of passionate pioneers: our 
driving force is to imagine and dream of a 
healthier, simpler society in harmony with our 
environment.

CO-DEFINING
OUR VALUES

After rewriting our shared vision and 
mission in 2021, we are now engaged in the 
co-creation of the values that define who 
we are.

What behaviors make us Realco? What are we proud 
of? All teammates gathered together on a sunny terrace 
to lay the foundations of our new values. First in pairs, 
then in groups of four, and so on. A lively and collective 
debate unfolded, leading to four values embraced by all. 
They inspire and challenge us! They give meaning to each 
person’s participation and to our activities as a whole.
They remind us of our core convictions and help guide our 
decisions as we move forward. But how can we integrate 
them into our daily lives?
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BUSINESS SECTORS

Realco designs, develops, and produces innovative and 
high-performance enzymatic hygiene solutions for...

THE AGRI-FOOD INDUSTRY

In agriculture, as well as in the meat, dairy, and 
microbrewing sectors, we are convinced that 
enzymes are a key solution to meeting the strict 
requirements of hygiene standards. As experts in 
bacterial decontamination, we help preserve the 
freshness and quality of finished products from 
farm to fork.

HEALTH

Our Biosafety expertise is also active in the Life 
Sciences sector, supporting the pharmaceutical 
and cosmetics industries. 

Realco’s biomedical spin-off, OneLife, specializes 
in decontamination solutions for medical devices 
and hospital environments. 

FOOD SERVICE AND RETAIL

We provide a range of products and services 
to optimize hygiene, safety, and management 
for restaurateurs and culinary artisans. From 
butcher shops to kitchens, we help preserve the 
quality of products and services through deep 
cleaning.

HOME

Eezym, is our range of household cleaning 
products, combining efficiency with renewable, 
naturally sourced ingredients. Join the 
#homedetox revolution for a cleaner home and 
healthier air.

ABOUT REALCO
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BIOSAFETY
GLOBAL & SUSTAINABLE HYGIENE

WATER TREATMENTMEMBRANE FILTRATION

BIOFILM EXPERT SERVICES
Support program for the 

detection, elimination,  
and prevention  

of biofilm contamination.

PERFORMANCE 
OPTIMIZATION PROGRAM

Support program for optimizing 
membrane filtration efficiency: 

audit, treatment, and 
monitoring.

Servicing and maintenance 
of water treatment systems.
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A complete range of products 
and guidance to provide hygiene 
solutions tailored to the specific 
sustainability objectives of each 
sector.

Cleaning solutions for the home, 
formulated to ensure care that 
respects both the environment 

and health. A complete range of 
detergents made with naturally 

sourced ingredients, certified 
by ECOCERT Greenlife according 

to the ECOCERT ‘Ecodetergent’ 
standard available at  

http://detergents.ecocert.com.
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Most important objectives for EXTERNAL stakeholders
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MATERIALITY MATRIX
Sustainable development covers a very broad field. To focus our efforts, we rely on the United Nations Sustainable Development Goals (SDGs) and select those 

considered most relevant by our internal and external stakeholders. Nevertheless, we have chosen to also address climate change (SDG 13) and biodiversity 

(SDG 15), two major environmental challenges of our time. Since biodiversity lies at the very heart of our biochemistry business, it is essential for us to pay 

particular attention to it.

This prioritization was developed based 
on surveys conducted in 2021 among our 
external stakeholders (suppliers, customers, 
teammates, organizations, associations, 
federations, etc.) and internal stakeholders 
(management, employees, board of 
directors), in order to assess the substantial 
impact that Realco can have as a company. A 
new survey is planned for 2025.

In the matrix, the position of the issues 
reflects their importance according to our 
internal and external stakeholders. The size 
of the bubbles, meanwhile, illustrates the 
degree of influence that Realco can exert 
on each issue: the larger the bubble, the 
greater our capacity for action, according to 
the stakeholders surveyed.

ABOUT REALCO

The SDGs shown with a colored background are those addressed in this 2024 Report. Those displayed with a white background, considered less of a priority by our internal and external stakeholders, are not 
developed here, even though they remain integrated into our mission and innovation process.
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OUR 2024 SUCCESSES  
in our commitment to the transition

HIGHLIGHTS

We know we are not perfect, and that the road toward becoming a responsible—and hopefully one day regenerative—company 
requires continuous effort. However, 2024 marked a series of concrete progress steps that we wish to celebrate and share. These 
steps forward, whether small or large, help us better understand our impact, make more responsible choices, and move closer each 
day to our vision.

A certification to structure our 
actions

2024 marks a significant milestone in 
structuring our environmental approach. With 
the achievement of ISO 14001 certification, 
we have been able to identify, coordinate, and 
formalize all our initiatives in alignment with 
our vision.

And now… we dance in the rain!

Or rather, we produce with rainwater. Since 
July 2024, we have been integrating filtered 
rainwater into our solutions. A concrete way to 
reduce our footprint on water resources while 
moving toward greater circularity.

Our BTC range Eezym has had a 
makeover

The bottles are now 100% recycled (PCR), 
combining performance in use with 
environmental responsibility. This redesign 
reflects our ambition to integrate recycled 
materials into all our packaging purchases, 
while preserving their quality and safety.

Measuring better to act better

In order to define and manage our emissions 
reduction action plan, we have integrated an 
online carbon footprint measurement tool 
to streamline data collection, analysis, and 
communication of our carbon emissions.

At the same time, our first life cycle 
assessment (LCA) of a flagship product 
intended for the agri-food industry delivered 
promising results. This key step underscores 
our commitment to greater transparency, 
to supporting our clients in their own 
sustainability journey, and to making LCA a 
concrete decision-making tool.

We aim to extend these assessments to other 
strategic products, with the objective of 
ultimately making them a reference tool for 
our formulators, enabling them to design ever 
more responsible solutions, based on precise 
environmental data.

Redefining sustainability in cleaning

We have undertaken a strategic reflection on 
the definition of sustainability for a cleaning 
solution. This process led to a clear definition 
of ‘eco-formulation,’ which will enable us to 
evaluate our entire product portfolio according 
to objective environmental criteria and evolve 
it toward greater alignment with our vision.

Strengthening our ecosystem

We are proud to be part of the Kaya coalition 
as an ecopreneur member, and of Pioneering 
Safe Food, an international collective dedicated 
to food safety in the face of climate challenges. 
These initiatives allow us to amplify our impact 
and actively contribute to the ecological 
transition and the resilience of the food system.
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PEOPLE

Health and well-being come first

for our employees, 

our customers, 

and our communities.
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PEOPLE

George Blackman
CEO

Thibault Wauters
F&B North

Victoria Balckman
CFO

Sandrine Antoniou
People Partner

Luk Van den Berghe
B2C

Tania Florent
Food Services

Valentine Neirynck
Marketing & Communication

Sébastien Fastrez
Research & Development

Philippe Demyttenaere
Operation 

GENERAL CIRCLE

Women & men within  
the governance bodies

TEAMMATES

Laurent Paul
F&B South

The general 
circle

The board 
of directors

WOMEN 40% 
MEN 60%

WOMEN 25% 
MEN 75%

The Vision 
Committee*

WOMEN 50% 
MEN 5O%

Achievement
Board of Directors

&oůůoǁiŶŐ�ƚŚe�eǀĂůƵĂƟoŶ�oĨ�ƚŚe��oĂƌĚ�oĨ��iƌeĐƚoƌƐ�
iŶ�ϮϬϮϯ͕�ƚǁo�ǁomeŶ�ũoiŶeĚ�ƚŚe�ƚeĂm�iŶ�ϮϬϮϰ͕�

ďƌiŶŐiŶŐ�Ŷeǁ�ƉeƌƐƉeĐƟǀeƐ�Ĩƌom�ƐeĐƚoƌƐ�ĐůoƐe�ƚo�
oƵƌ�eĐoƐǇƐƚem͘�/Ŷ�ϮϬϮϱ͕�ƚŚe�ĂƌƌiǀĂů�oĨ�siĐƚoƌiĂ�
�ůĂĐŬmĂŶ͕�C&K͕�ǁiůů�ĨƵƌƚŚeƌ�ƐƚƌeŶŐƚŚeŶ�ĨemĂůe�

ƌeƉƌeƐeŶƚĂƟoŶ�ĂŶĚ�ƚŚe�ĚiǀeƌƐiƚǇ�oĨ�ƉƌoĮůeƐ�ǁiƚŚiŶ�
ZeĂůĐo Ɛ͛�ŐoǀeƌŶĂŶĐe͘

*see 2023’s report

Aline 
Le Clef

Nathalie
Guillaume



dŚe�ŐeŶĚeƌ�ƉĂǇ�ŐĂƉ�iƐ�ĐĂůĐƵůĂƚeĚ�ďǇ�ĐomƉĂƌiŶŐ�
ƚŚe�ĂǀeƌĂŐe�ĨƵůůͲƟme�eƋƵiǀĂůeŶƚ�ŐƌoƐƐ�moŶƚŚůǇ�
ƐĂůĂƌǇ�oĨ�ǁomeŶ�ĂŶĚ�meŶ�ǁiƚŚiŶ�eƋƵiǀĂůeŶƚ�
ƉƌoĨeƐƐioŶĂů�ĐĂƚeŐoƌieƐ�;CWϮϬϳͿ͘

/Ŷ�ϮϬϮϰ͕�ƚŚe�ĂŶĂůǇƐiƐ�ƌeǀeĂůƐ�ĐoŶƚƌĂƐƟŶŐ�ŐĂƉƐ͗�
ĨĂǀoƌĂďůe�ƚo�ǁomeŶ�iŶ�ĐĂƚeŐoƌieƐ�Ϯ�ĂŶĚ�ϯ�
;нϭϬ͘ϯй�iŶ�ĐĂƚeŐoƌǇ�ϯͿ͕�ďƵƚ�ƚo�ƚŚe�ďeŶeĮƚ�oĨ�
meŶ�iŶ�ϰ��ĂŶĚ�ϰ��;Ͳϲ͘ϰй�Ĩoƌ�ǁomeŶͿ͘

/Ŷ�ĐĂƚeŐoƌǇ�ϰ�͕�eǆƉeƌieŶĐe�ĂmƉůiĮeƐ�ƚŚe�
ĚiīeƌeŶĐeƐ͗�ƵƉ�ƚo�Ϯϴй�iŶ�ĨĂǀoƌ�oĨ�meŶ�Ĩoƌ�ϭϬ�
ƚo�ϭϵ�ǇeĂƌƐ�oĨ�ƐeŶioƌiƚǇ͕ �ďƵƚ�oŶůǇ�Ϯй�ďeǇoŶĚ�
ϮϬ�ǇeĂƌƐ͘�dŚeƐe�ƌeƐƵůƚƐ�ƐŚoǁ�ƚŚĂƚ�ƚŚe�ŐĂƉ�
iƐ�ĐoŶĐeŶƚƌĂƚeĚ�Ăƚ�iŶƚeƌmeĚiĂƚe�ůeǀeůƐ�ĂŶĚ�
ĚeĐƌeĂƐeƐ�ǁiƚŚ�ƐeŶioƌiƚǇ͕ �mĂŬiŶŐ�ĐĂƚeŐoƌǇ�ϰ��Ă�
ƉƌioƌiƚǇ�Ĩoƌ�ϮϬϮϱ�ƚo�ƐƚƌeŶŐƚŚeŶ�ƉĂǇ�eƋƵiƚǇ͘

^iŶĐe�^eƉƚemďeƌ�ϮϬϮϰ͕��eŶũĂmiŶ�ŚĂƐ�ďeeŶ�
ǁoƌŬiŶŐ�ƉĂƌƚͲƟme�Ăƚ�ZeĂůĐo͘

« This decision came, on the one hand, 
because I teach five hours of dance classes 
per week outside of my job—an activity that 
holds an important place in my life. On the 
other hand, I wanted to consciously bring 
more balance into my life, especially with 
a past where I had to pay attention to my 
limits. »

dŚe�ĂĚĚiƟoŶĂů�Ĩƌee�ĚĂǇ�ĂůůoǁƐ�Śim�ƚo�
ĚeĚiĐĂƚe�Ɵme�ƚo�ĚĂŶĐe�ĂŶĚ�ƉeƌƐoŶĂů�
ĂƉƉoiŶƚmeŶƚƐ͕�ďƵƚ�iƚ�ĂůƐo�ƌeƋƵiƌeƐ�ŐƌeĂƚeƌ�
ĚiƐĐiƉůiŶe͗

« Working part-time is not a miracle 
solution—you earn a little less and it’s not 
necessarily easier—but for me, it was the 
right choice. What works depends on each 
person’s individual situation. »

A Step Toward Balance: Working Part-Time at Realco
�eiŶŐ�ƚƌĂŶƐƉĂƌeŶƚ�ĂďoƵƚ�ƉĂǇ�ŐĂƉƐ�ĐommiƚƐ�ƵƐ�ƚo�mĂŬiŶŐ�ƉƌoŐƌeƐƐ�ƚoǁĂƌĚ�
ŐƌeĂƚeƌ�eƋƵiƚǇ�ĂŶĚ�ƚo�oīeƌiŶŐ�eǀeƌǇoŶe�ĨĂiƌ�ĂŶĚ�ƌeƐƉeĐƞƵů�ǁoƌŬiŶŐ�
ĐoŶĚiƟoŶƐ͘
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PEOPLE

TOWARDS STRENGTHENED GENDER PARITY

TEAMMATES

Men & Women 
within Realco

Type of jobs Men (FTE) Women (FTE) Total (FTE)

Full-Time Employees 33 15 48

Part-Time Employees 0,8 3,4 4,2

Total Employees 33,8 18,4 52,2

ComƉĂƌĂƟǀe�/ŶĚeǆ�
oĨ��ǀeƌĂŐe�'ƌoƐƐ�

Salary

WOMEN 97 
MEN 100

Category 2&3 Category 4a and 4b

Women 4 15

Men 13 21

Pay Gap +10,3 % - 6,4 %

Total Employees 17 36

Degrees 
among men

HIGHER EDUCATION 50%
PRIM.& SEC. 50%

Degrees 
among women

HIGHER EDUCATION 74%
PRIM. & SEC. 26%

The company in FTE

WOMEN 35% 
MEN 65%

Part Time

WOMEN 81% 
MEN 19%

Full Time

WOMEN 31% 
MEN 69%



Diversity, balance, and loyalty: 
the strengths of our team

KƵƌ�ƚeĂm�ƌeŇeĐƚƐ�Ă�ƐƚƌoŶŐ�ŐeŶeƌĂƟoŶĂů�
ďĂůĂŶĐe͗�ǁiƚŚ�ϭϮ�ƚeĂmmĂƚeƐ�ƵŶĚeƌ�ϯϬ�ĂŶĚ�
ϭϵ�ďeƚǁeeŶ�ϯϬ�ĂŶĚ�ϯϵ͕�oƵƌ�^D��ĂttƌĂĐƚƐ�
ǇoƵŶŐ�ƚĂůeŶƚ�ǁŚiůe�ĂůƐo�ƌeůǇiŶŐ�oŶ�ƚŚe�
eǆƉeƌieŶĐe�oĨ�ƚŚoƐe�ĂŐeĚ�ϰϬʹϰϵ�;ϵͿ�ĂŶĚ�
ϱϬʹϱϵ�;ϭϬͿ͘�dŚe�ϯ�ƚeĂmmĂƚeƐ�oǀeƌ�ϲϬ�
emďoĚǇ�ƚŚe�ƐƚĂďiůiƚǇ�ĂŶĚ�memoƌǇ�oĨ�ƚŚe�
ĐomƉĂŶǇ͘

/Ŷ�ƚeƌmƐ�oĨ�ŐeŶĚeƌ͕ �ƚŚe�ĚiƐƚƌiďƵƟoŶ�ĂƐ�
oĨ�ϭϮͬϯϭͬϮϬϮϰ�ƌeŇeĐƚƐ�ƚŚe�ƌeĂůiƚǇ�oĨ�
oƵƌ�ŚiƐƚoƌiĐĂůůǇ�mĂůeͲĚomiŶĂƚeĚ�ƐeĐƚoƌ͗�
ϯϯ͘ϴ�&d��meŶ�ǀeƌƐƵƐ�ϭϴ͘ϰ�&d��ǁomeŶ͕�
ƌeƉƌeƐeŶƟŶŐ�ĂƌoƵŶĚ�ϯϱй�ǁomeŶ͘��eƐƉiƚe�
ƚŚiƐ�eŶĐoƵƌĂŐiŶŐ�ĨemĂůe�ƉƌeƐeŶĐe͕�
ǁe�ĐoŶƟŶƵe�ƚo�ǁoƌŬ�oŶ�imƉƌoǀiŶŐ�
ƚŚiƐ�ĚiƐƚƌiďƵƟoŶ͕�ƉĂƌƟĐƵůĂƌůǇ�iŶ�ƚeĂm�
ůeĂĚeƌƐŚiƉ�ƌoůeƐ͘�tiƚŚ�ϵ�meŶ�ĂŶĚ�ϲ�
ǁomeŶ�ƐƉƌeĂĚ�eǀeŶůǇ�ĂĐƌoƐƐ�ĂŐe�ŐƌoƵƉƐ͕�
ŐeŶĚeƌ�ďĂůĂŶĐe�iƐ�ĐůeĂƌůǇ�emeƌŐiŶŐ�ǁiƚŚiŶ�
mĂŶĂŐemeŶƚ͘

dŚiƐ�ƉƌoŐƌeƐƐ�iůůƵƐƚƌĂƚeƐ�oƵƌ�ĚeƚeƌmiŶĂƟoŶ�
ƚo�mĂŬe�ĚiǀeƌƐiƚǇ�ĂŶĚ�iŶĐůƵƐioŶ�Ă�ƌeĂůiƚǇ�iŶ�
eǀeƌǇĚĂǇ�ůiĨe͘

&ƌom�ƚŚe�ƉeƌƐƉeĐƟǀe�oĨ�ƐeŶioƌiƚǇ͕ �
oƵƌ�iŶƚeƌŶĂů�ĂǀeƌĂŐe�oĨ�oǀeƌ�ϵ�ǇeĂƌƐ�
ĚemoŶƐƚƌĂƚeƐ�ƐƚƌoŶŐ�emƉůoǇee�ůoǇĂůƚǇ͘�
�Ǉ�ĐomƉĂƌiƐoŶ͕�ƚŚe�ĐŚemiĐĂů�ƐeĐƚoƌ�iŶ�
�eůŐiƵm�ƐŚoǁƐ�ĂŶ�ĂǀeƌĂŐe�ƐeŶioƌiƚǇ�oĨ�
ϲ͘ϳ�ǇeĂƌƐ͕�ĂůƌeĂĚǇ�ǁeůů�Ăďoǀe�ƚŚe�ŶĂƟoŶĂů�
ĂǀeƌĂŐe͘�dŚiƐ�ĚƵƌĂďiůiƚǇ�iƐ�Ă�ƌĂƌe�ĂƐƐeƚ�ĂŶĚ�
ƌeŇeĐƚƐ�ƚŚe�ƐƚƌeŶŐƚŚ�oĨ�oƵƌ�iŶĐůƵƐiǀe�ĂŶĚ�
emƉoǁeƌiŶŐ�ĐoƌƉoƌĂƚe�ĐƵůƚƵƌe͘

AGE PYRAMID 
of Realco in 2024
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GENERATIONAL DIVERSITY

TEAMMATES

Average Age 
(years)

40,8
Average Seniority 

(years)

9,1

Consistency and pay equity

The ratio between the lowest and the 
highest gross monthly salary (on a full-time 
equivalent basis) is 3.1. This difference is 
therefore moderate compared to the extremes 
sometimes observed in large organizations (10× 
to more than 20×). We maintain this ratio as 
one of the key indicators of our fair pay policy. 

The highest salary is 

3,1X
Higher than 

the lowest salary

Men     Women
KůĚeƌ�ƚŚĂŶ�ϲϬ�ǇeĂƌƐ

�eƚǁeeŶ�ϱϬ�ĂŶĚ�ϱϵ�ǇeĂƌƐ

�eƚǁeeŶ�ϰϬ�ĂŶĚ�ϰϵ�ǇeĂƌƐ

�eƚǁeeŶ�ϯϬ�ĂŶĚ�ϯϵ�ǇeĂƌƐ

>eƐƐ�ƚŚĂŶ�ϯϬ�ǇeĂƌƐ
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WELL-BEING & GOOD SPIRIT

é

^ƉoƌƚƐ�ĂŶĚ�ŶĂƚƵƌe�oƵƟŶŐ�Ĩoƌ�ƚŚe�
ZΘ��ĂŶĚ�WƌoĚƵĐƟoŶ�ƚeĂmƐ͗�Ă�ĚĂǇ�oĨ�
ŬĂǇĂŬiŶŐ�oŶ�ƚŚe�>eƐƐe�ƚo�ƐƚƌeŶŐƚŚeŶ�
ƚŚe�ƟeƐ�ďeƚǁeeŶ�ƚǁo�ĐůoƐeůǇ�
ĐoůůĂďoƌĂƟŶŐ�ĚeƉĂƌƚmeŶƚƐ͘�WĂĚĚůiŶŐ�
iŶ�ƉĂiƌƐ�iƐ�ůiŬe�ǁoƌŬiŶŐ�ƚoŐeƚŚeƌ͗�iƚ�
ƌeƋƵiƌeƐ�ůiƐƚeŶiŶŐ͕�ƐǇŶĐŚƌoŶiǌĂƟoŶ͕�
ĂŶĚ�ƚƌƵƐƚ͘���ŐƌeĂƚ�ǁĂǇ�ƚo�ĨoƐƚeƌ�
ĐoŚeƐioŶ�ǁŚiůe�moǀiŶŐ�ĨoƌǁĂƌĚ�ǁiƚŚ�
ƚŚe�Ňoǁ͘

dŚiƌƚǇͲmiŶƵƚe�yoga sessions�Ăƌe�
oƌŐĂŶiǌeĚ�eǀeƌǇ�ǁeeŬ�ĚƵƌiŶŐ�ƚŚe�
ůƵŶĐŚ�ďƌeĂŬ͘

EeĂƌůǇ�16 company-leased 
bikes�ĂĚoƉƚeĚ�ƐiŶĐe�ƚŚe�ůĂƵŶĐŚ�ĂŶĚ�
8,732 km�oĨ�ĐǇĐůiŶŐ�ƌeimďƵƌƐeĚ�iŶ�
ϮϬϮϰ͊

EeĂƌůǇ�7,254 hours�oĨ�ƌemoƚe�ǁoƌŬ�ǁeƌe�ƌeĐoƌĚeĚ�ďǇ�ƚeĂmmĂƚeƐ�ǁiƚŚ�iŶƚeƌŶĂů�
ĨƵŶĐƟoŶƐ͘�ͨ�Homeworking has really simplified my life: fewer car trips, lower meal 
expenses, and more time to take care of the children. I can better organize my 
days, stay focused on my Excel spreadsheets without interruptions, and find a good 
balance between work and family life. » 
Ͳ�&ůoƌiĂŶ�Ĩƌom��ĐĐoƵŶƟŶŐ 

dŚe�ZeĂůĐo�WĂƌƚǇ�Committee�ŚĂƐ�
ŚĂĚ�Ă�mĂŬeoǀeƌ͊��Ōeƌ�ƐƵƌǀeǇiŶŐ�
Ăůů�ƚeĂmƐ�ƚo�ďetteƌ�ƵŶĚeƌƐƚĂŶĚ�
eǀeƌǇoŶe Ɛ͛�ǁiƐŚeƐ͕�iƚ�ƌeĚeƐiŐŶeĚ�
iƚƐ�ϮϬϮϰ�ƉƌoŐƌĂm�ƚo�ƐƚƌeŶŐƚŚeŶ�
ĐoŶǀiǀiĂůiƚǇ�ĂŶĚ�ĐƌeĂƚe�moƌe�ƐŚĂƌeĚ�
momeŶƚƐ͗�Ă�ĨeƐƟǀe�CŚƌiƐƚmĂƐ�
ďƌeĂŬĨĂƐƚ͕�Ă�ƐƵmmeƌ�ďĂƌďeĐƵe͙��ůů�
ǁiƚŚ�oŶe�ŐoĂů�iŶ�miŶĚ͗�ƐƉƌeĂĚiŶŐ�
ŐooĚ�ĐŚeeƌ�ĂŶĚ�ĨoƐƚeƌiŶŐ�ĐoŚeƐioŶ�Ăƚ�
ZeĂůĐo͘

ϮϬй�oĨ�ĐoůůeĂŐƵeƐ�ƌeŐƵůĂƌůǇ�get 
together to run�ĚƵƌiŶŐ�ůƵŶĐŚ�
ďƌeĂŬƐ�iŶ�ƉƌeƉĂƌĂƟoŶ�Ĩoƌ�ƚŚe��ƌƵƐƐeůƐ�
ϮϬ�Ŭm͘

TEAMMATES



6S is a true lever for improving everyone’s daily life in the workplace. By applying 
its six principles, we do much more than simply tidy up or clean: we create a 
clearer, safer, and more pleasant environment. Less clutter means less stress. 
Well-organized spaces mean greater efficiency and peace of mind. 6S is also 
a collective approach that empowers and values everyone, giving meaning to 
everyday actions.

Ambition
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1,84%

HEALTH & SAFETY

Short-term 
absenteeism 

(up to 30 days)

6S METHODOLOGY

• Safety
• Sort out�ƚŚe�ƵŶŶeĐeƐƐĂƌǇ
• Set�ƚŚiŶŐƐ in order
• Shine
• Standardize�ƚŚe�ƌƵůeƐ
• Sustain�ĂŶĚ�imƉƌoǀe

1,39%

Medium-term 
absenteeism 

(more than 30 days up to 1 year)

Review of workplace risk 
ĂƐƐeƐƐmeŶƚƐ�iŶ�ƚŚe�ĮeůĚ�

ǁiƚŚ�oƵƌ�eǆƚeƌŶĂů�ƉƌeǀeŶƟoŶ�
partner.

Ambition

Complete renewal of the SLCI 
ƚeĂm�ʹ�&iƌeĮŐŚƟŶŐ�^eƌǀiĐe͘

0%

Long-term absenteeism 
(more than 1 year)

2,33% in 2023 1,94% in 2023 0% in 2023

TEAMMATES

6 to 8 people



Encouraging agility and accountability

In 2024, 3 teammates out of 53 advanced into team leadership roles, confirming the effectiveness of the internal 
development pathways offered. Realco is making a long-term investment in the skills of its teammates, with 650 hours 
of training delivered this year in key areas such as languages, leadership, quality, sustainability, and product expertise. 
This support is further reinforced by individualized coaching and mentoring programs, enabling everyone to grow 
according to their goals and at their own pace. A strong commitment to developing talent in the service of collective 
progress.

External training courses 
attended in 2024 Ambitions for 2025

• 9 people completed the 6S training
• 11 teammates took part in a 4-day team 

management training
• 2 days of project management training for a 

second group of 13 people, following a successful 
edition in 2023

• An online 20-hour program attended by 18 people 
from different teams (Sales, Marketing, General 
Circle, …) to become familiar with the basics of 
shared governance 

• + 2 days of advanced training on holacratic 
principles for the Food Services team

• 5 short courses on safety and environment for 
the Operations teams

• Invest further in training and support to take a 
significant step forward in the implementation of 
shared governance

• Continue to develop soft skills according to 
individual needs
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CAREER DEVELOPMENT 
OPPORTUNITIES

+9%
training budget 

Between 2023 (55K) and 2024 (60K)

6,34
training days / FTE
During 2024

TEAMMATES



Breakdown 
of the 230 
active formulas

Breakdown of 
Sales Volume 
in Tons – 2024

Carcinogenicity – Mutagenicity – Reproductive Toxicity Respiratory Sensitization – Chronic Systemic Toxicity

• Carcinogenicity 1 : ,ϯϱϬ�DĂǇ�ĐĂƵƐe�ĐĂŶĐeƌ
• Germ Cell Mutagenicity 1 : ,ϯϰϬ�DĂǇ�ĐĂƵƐe�ŐeŶeƟĐ�ĚeĨeĐƚƐ
• Reproductive Toxicity 1 : ,ϯϲϬ DĂǇ�imƉĂiƌ�ĨeƌƟůiƚǇ�oƌ�ŚĂƌm�ƚŚe�ĨeƚƵƐ

• STOT SE 1 ,ϯϳϬ�Ͳ�WƌoǀeŶ�ƌiƐŬ�oĨ�ƐeƌioƵƐ�ĚĂmĂŐe�ƚo�oƌŐĂŶƐ�ĨoůůoǁiŶŐ�ƐiŶŐůe�
eǆƉoƐƵƌe�

• STOT RE 1 ,ϯϳϮ�Ͳ�WƌoǀeŶ�ƌiƐŬ�oĨ�ƐeƌioƵƐ�ĚĂmĂŐe�ƚo�oƌŐĂŶƐ�ĨoůůoǁiŶŐ� 
ƌeƉeĂƚeĚ�eǆƉoƐƵƌe

• Carcinogenicity 2 : ;,ϯϱϭͿ�ʹ�^ƵƐƉeĐƚeĚ�oĨ�ĐĂƵƐiŶŐ�ĐĂŶĐeƌ
• Germ Cell Mutagenicity 2 :  ;,ϯϰϭͿ�ʹ�^ƵƐƉeĐƚeĚ�oĨ�ĐĂƵƐiŶŐ�ŐeŶeƟĐ�

ĚeĨeĐƚƐ
• Reproductive Toxicity 2 : ;,ϯϲϭ͕�,ϯϲϮͿ�ʹ�^ƵƐƉeĐƚeĚ�oĨ�ĚĂmĂŐiŶŐ�ĨeƌƟůiƚǇ�

oƌ�ƚŚe�ĨeƚƵƐ�ͬ�DĂǇ�ďe�ŚĂƌmĨƵů�ƚo�ĐŚiůĚƌeŶ�ďƌeĂƐƞeĚ�ďǇ�moƚŚeƌƐ�eǆƉoƐeĚ͘

• STOT SE 2 ,ϯϳϭ�Ͳ�^ƵƐƉeĐƚeĚ�ƌiƐŬ�oĨ�ƐeƌioƵƐ�ĚĂmĂŐe�ƚo�oƌŐĂŶƐ�ĨoůůoǁiŶŐ�
ƐiŶŐůe�eǆƉoƐƵƌe

• STOT RE 2 ,ϯϳϯ�Ͳ�^ƵƐƉeĐƚeĚ�ƌiƐŬ�oĨ�ƐeƌioƵƐ�ĚĂmĂŐe�ƚo�oƌŐĂŶƐ�ĨoůůoǁiŶŐ�
ƌeƉeĂƚeĚ�eǆƉoƐƵƌe

• UNCLASSIFIED • Respiratory Sensitization 1 ,ϯϯϰ�Ͳ�DĂǇ�ĐĂƵƐe�ĂůůeƌŐǇ�oƌ�ĂƐƚŚmĂ�
ƐǇmƉƚomƐ�iĨ�iŶŚĂůeĚ

• UNCLASSIFIED 

UNCLASSIFIED UNCLASSIFIED

UNCLASSIFIED UNCLASSIFIED

At Realco, we develop green 
chemistry solutions that significantly 
reduce the environmental impact 
of our activities and those of our 
clients. Nevertheless, it is essential to 
remember that chemistry, even when 
green, is still chemistry. As such, all our 
products are subject to the REACH 
regulation and classified in accordance 
with the CLP regulation, which serves 
as the reference framework for 
assessing and communicating health-
related risks. It is on this basis that we 
present our portfolio analysis here.

A portfolio free of CMR products

None of our products are classified as 
carcinogenic, mutagenic, or toxic for 
reproduction (CMR). This is a fundamental 
requirement at the core of our mission, 
reflecting our ongoing commitment to health.

Respiratory risks: specific and 
controlled uses 

There remains, however, a limited number of 
products presenting a respiratory risk, which 
can be considered in both the short and long 
term. To make this report easier to read, we 
have chosen to include this risk in the long-
term category, while short-term effects are 
detailed in the following section (p.20). These 
highly concentrated and technical products are 
intended for niche applications, particularly 
in decontamination operations and during 
filtration audits. They represent a limited sales 
volume and are handled almost exclusively by 
our expert teams or by trained specialists from 
our clients, under controlled conditions.

We have not set specific quantitative objectives 
on this matter, but we are committed to being 
fully transparent in communicating these risks. 
This commitment to clarity is part of our vision 
of sustainable chemistry, which combines 
innovation, performance, and safety in the 
service of user health.
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Overview of LONG-TERM RISKS 
Related to Use



Our commitment against  
endocrine disruptors (EDs)

As a green chemistry player, we pay close 
attention to the impact of our formulas 
on human health—whether that of our 
teammates, our consumers, or more broadly 
all citizens.

Our eco-formulation requirements take into 
account both short- and long-term effects, 
whether on the environment or on health. This 
approach is rooted in the concept of Collective 
Health: we are part of a living ecosystem, and 
everything that affects our environment also 
affects us.

Zero suspected endocrine disruptors

te�Ăƌe�ĐommitteĚ�ƚo�eǆĐůƵĚiŶŐ�Ăůů�ƉƌoǀeŶ�
ĂŶĚ�ƐƵƐƉeĐƚeĚ�eŶĚoĐƌiŶe�ĚiƐƌƵƉƚoƌƐ�Ĩƌom�
oƵƌ�ĨoƌmƵůĂƟoŶƐ͘�dŚiƐ�ĐommiƚmeŶƚ�ƌeƋƵiƌeƐ�
ĐoŶƐƚĂŶƚ�ǀiŐiůĂŶĐe͗�ƐĐieŶƟĮĐ�ŬŶoǁůeĚŐe�iƐ�
eǀoůǀiŶŐ�ƌĂƉiĚůǇ͕ �ĂŶĚ�Ŷeǁ�ƐƵďƐƚĂŶĐeƐ�Ăƌe�
ƌeŐƵůĂƌůǇ�ĂĚĚeĚ�ƚo�oĸĐiĂů�ůiƐƚƐ͘�dŚĂƚ�iƐ�ǁŚǇ�ǁe�
ĐoŶƟŶƵoƵƐůǇ�ƵƉĚĂƚe�oƵƌ�ĐƌiƚeƌiĂ�ĂŶĚ�eǆĐůƵƐioŶ�
ůiƐƚƐ�ƚo�eŶƐƵƌe�eǀeƌ�ƐĂĨeƌ�ĨoƌmƵůĂƟoŶƐ͘

The case of denaturants

The denaturant used in ethanol has recently 
been added to the list of substances 
suspected of being endocrine disruptors. Since 
regulations require alcohol to be denatured, 
we must adapt our formulations while 
remaining compliant with the legal framework.

Ambition

Our objective is to become an authorized 
holder of non-denatured alcohol by 2025, in 
order to focus our efforts on what we control: 
eliminating suspected endocrine disruptors 
from all our formulations. This approach 
represents a considerable investment—
administrative, technical, logistical, and 
financial—but it is essential, because for 
Realco, health always comes first.

For 2026, our objective is to strengthen control 
over the denaturants present in the solutions we 
resell: non-enzymatic disinfectants. 

Although this is not our core business, we know 
these products are essential for our clients, and 
we want to ensure they meet the same safety 
and health requirements.
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ACTING FOR COLLECTIVE HEALTH
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• Without suspected or proven EDs
• With suspected EDs
• With proven EDs

Breakdown of the 230 formulations 
according to the exclusion or presence 

of endocrine disruptors (2024)

Breakdown of sales volumes (in tons) 
according to the exclusion or presence of 
endocrine disruptors in products (2024)



by inhalation by ingestion by eye contact by skin contact

Acute Toxicity  3
 H331 - Toxic if inhaled

Acute Toxicity  1 & 2 
H300 - Fatal if swallowed

Eye Damage 1
H318 - Causes serious eye damage

Skin Sensitization 1 
H317 - May cause an allergic skin 
reaction

Acute Toxicity  4
H332 - Harmful if inhaled

Acute Toxicity 3
H301 - Toxic if swallowed

Eye Irritation 2 
Causes serious eye irritation

Skin Corrosive 1
H314 - Causes skin burns and serious 
eye damage

STOT SE 3  
H335 - Respiratory irritation, drowsi-
ness, dizziness (reversible effects).

Acute Toxicity 4 
H302 - Harmful if swallowed

Skin Irritation  2 : 
Causes skin irritation

Unclassified Unclassified Unclassified Unclassified

Breakdown of the 230 
active formulations 

Breakdown of Sales 
Volume in Tons – 2024

This section presents the short-term risks related 
to exposure to our products. The analysis is 
structured by type of exposure: inhalation, 
ingestion, eye contact, and skin contact.

These risks must be interpreted with discernment, 
as their level varies according to the context of 
use:

• In professional settings, with two distinct 
sectors—industrial and service—where 
conditions, usage, and equipment differ

• In domestic use͕�ǁŚeƌe�eǆƉoƐƵƌe�ĂŶĚ�
ƉƌoƚeĐƟǀe�meĂƐƵƌeƐ�Ăƌe�Ŷoƚ�ƚŚe�ƐĂme

The following page details the observations, the 
preventive actions long implemented at Realco, 
as well as our future ambitions to minimize these 
risks, exposure type by exposure type.
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by inhalation by ingestion by eye contact by skin contact

O
bs

er
va

tio
ns tiƚŚiŶ�oƵƌ�Ɖoƌƞoůio͕�ƚǁo�ĨoƌmƵůĂƟoŶƐ�Ăƌe�

ĐůĂƐƐiĮeĚ�Ĩoƌ�iŶŚĂůĂƟoŶͲƌeůĂƚeĚ�ƌiƐŬƐ͗�oŶe�
ƉƌeƐeŶƚƐ�Ă�ƌiƐŬ�oĨ�ƚoǆiĐiƚǇ�ďǇ�iŶŚĂůĂƟoŶ͕�ƚŚe�
oƚŚeƌ�Ă�ƌiƐŬ�oĨ�ŚĂƌmĨƵůŶeƐƐ�ďǇ�iŶŚĂůĂƟoŶ͘�
dŚeƐe�ƉƌoĚƵĐƚƐ�Ăƌe�eǆĐůƵƐiǀeůǇ�iŶƚeŶĚeĚ�
Ĩoƌ�use in closed systems͕�ǁŚiĐŚ�meĂŶƐ�
ƚŚĂƚ�ƚŚe�ƵƐeƌ�iƐ�Ŷoƚ�ĚiƌeĐƚůǇ�eǆƉoƐeĚ�ĚƵƌiŶŐ�
ŚĂŶĚůiŶŐ͘�doŐeƚŚeƌ͕ �ƚŚeƐe�ƚǁo�ĨoƌmƵůĂƟoŶƐ�
ĂĐĐoƵŶƚ�Ĩoƌ�ĂƌoƵŶĚ�ϰй�oĨ�oƵƌ�ƐĂůeƐ�ǀoůƵme͕�
ĚƵe�ƚo�ƚŚe�ƐƚƌĂƚeŐiĐ�imƉoƌƚĂŶĐe�oĨ�ƚŚe�
ĮůƚƌĂƟoŶ�ƐeĐƚoƌ͘ ͘

dŚe�ƌiƐŬ�oĨ�ŚĂƌmĨƵůŶeƐƐ�ďǇ�iŶŐeƐƟoŶ�
ƌemĂiŶƐ�ůoǁ͘�dŚe�mĂũoƌiƚǇ�oĨ�ƚŚe�
ƉƌoĚƵĐƚƐ�ĐoŶĐeƌŶeĚ�Ăƌe�iŶƚeŶĚeĚ�Ĩoƌ�
ƚŚe�ƉƌoĨeƐƐioŶĂů�ƐeĐƚoƌ͕ �ƵŶĚeƌ�ĐoŶƚƌoůůeĚ�
ĂŶĚ�ƐƵƉeƌǀiƐeĚ�ĐoŶĚiƟoŶƐ�oĨ�ƵƐe͘���Ĩeǁ�
ƌeĨeƌeŶĐeƐ�Ăƌe�ĂůƐo�iŶƚeŶĚeĚ�Ĩoƌ�ƉiƉe�
ƚƌeĂƚmeŶƚ͕�ǁŚeƌe�ĚiƌeĐƚ�ĐoŶƚĂĐƚ�ǁiƚŚ�ƚŚe�
eŶĚ�ƵƐeƌ�iƐ�ůimiƚeĚ͘
/Ŷ�ƚeƌmƐ�oĨ�ƐĂůeƐ�ǀoůƵme͕�ƚŚiƐ�ƌiƐŬ�iƐ�
mĂƌŐiŶĂů͕�ƐiŶĐe�ƉƌoĚƵĐƚƐ�ĐůĂƐƐiĮeĚ�,ϯϬϮ�
;,ĂƌmĨƵů�iĨ�ƐǁĂůůoǁeĚͿ�ƌeƉƌeƐeŶƚ�oŶůǇ�Ϯй�
oĨ�ƚŚe�ƚoƚĂů͘

dŚe�ƌiƐŬ�oĨ�eǇe�ĚĂmĂŐe�iƐ�iŶŚeƌeŶƚ�ƚo�
ƚŚe�ƵƐe�oĨ�ĐŚemiĐĂů�ƉƌoĚƵĐƚƐ�ƵŶĚeƌ�ƚŚe�
',^�;'ůoďĂůůǇ�,ĂƌmoŶiǌeĚ�^ǇƐƚem�oĨ�
CůĂƐƐiĮĐĂƟoŶͿ͘�dŚiƐ�oďƐeƌǀĂƟoŶ�ƐŚoƵůĚ�
ƚŚeƌeĨoƌe�ďe�ƋƵĂůiĮeĚ�ĂĐĐoƌĚiŶŐ�ƚo�ƚŚe�
ƉƌoĚƵĐƚƐ�ĐoŶĐeƌŶeĚ͘�te�Ăƌe�ĨƵůůǇ�ĂǁĂƌe�
oĨ�ƚŚiƐ͕�ĂŶĚ�iƚ�iƐ�Ŷoƚ�Ă�ƐƵƌƉƌiƐe�ƚo�ƵƐ�ƚŚĂƚ�
ƚŚiƐ�ƌiƐŬ�ĂƉƉůieƐ�ƚo�Ă�ƐiŐŶiĮĐĂŶƚ�ƐŚĂƌe�oĨ�
oƵƌ�ƐĂůeƐ�ǀoůƵmeƐ͘�dŚiƐ�ĮŶĚiŶŐ�ƐƚƌeŶŐƚŚeŶƐ�
oƵƌ�ǀiŐiůĂŶĐe�ĂŶĚ�ŐƵiĚeƐ�oƵƌ�ĂĐƟoŶƐ�iŶ�ƌiƐŬ�
mĂŶĂŐemeŶƚ͕�ƚƌĂiŶiŶŐ͕�ĂŶĚ�ƚŚe�ƉƌoƚeĐƟoŶ�
oĨ�ƵƐeƌƐ͘

tŚiůe�oƵƌ�eǆƉeƌƟƐe�iƐ�ďĂƐeĚ�oŶ�ŶeƵƚƌĂů�
eŶǌǇmĂƟĐ�ĨoƌmƵůĂƟoŶƐ͕�ĂƌoƵŶĚ�ϮϬй�oĨ�
oƵƌ�Ɖoƌƞoůio�ĐoŶƐiƐƚƐ�oĨ�ĂĐiĚiĐ�oƌ�ĂůŬĂůiŶe�
ƐoůƵƟoŶƐ͕�ƌeƐeƌǀeĚ�Ĩoƌ�ƐƉeĐiĮĐ�ƉƌoĨeƐƐioŶĂů�
ƵƐeƐ�;memďƌĂŶe�ĮůƚƌĂƟoŶ͕�ĚiƐŚǁĂƐŚiŶŐ͕�
ĚeƐĐĂůiŶŐͿ͘�&iůƚƌĂƟoŶ�ĂůoŶe�ĂĐĐoƵŶƚƐ�Ĩoƌ�
ϭϳй�oĨ�oƵƌ�ƚoƚĂů�ƐĂůeƐ�ǀoůƵme͕�ǁŚiůe�
ĚiƐŚǁĂƐŚiŶŐ�ƉƌoĚƵĐƚƐ�ƌeƉƌeƐeŶƚ�ϰй͕�
ƵŶĚeƌůiŶiŶŐ�ƚŚe�ƐƚƌĂƚeŐiĐ�imƉoƌƚĂŶĐe�oĨ�
ƚŚeƐe�ƐeŐmeŶƚƐ͘
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n &oƌ�ƚŚe�ƌeĨeƌeŶĐeƐ�ĐůĂƐƐiĮeĚ�ĂƐ�ƚoǆiĐ�

oƌ�ŚĂƌmĨƵů�ďǇ�iŶŚĂůĂƟoŶ�iŶ�ƚŚe�ĮeůĚ�oĨ�
ĮůƚƌĂƟoŶ͕�ĂŶ�alternative�ĂůƌeĂĚǇ�eǆiƐƚƐ�
ǁiƚŚiŶ�oƵƌ�ƌĂŶŐe͘�KƚŚeƌ�ƐoůƵƟoŶƐ�Ăƌe�
ĐƵƌƌeŶƚůǇ�ďeiŶŐ�ĚeǀeůoƉeĚ�ƚo�ŐƵiĚe�oƵƌ�
ĐůieŶƚƐ�ƚoǁĂƌĚ�ƉƌoĚƵĐƚƐ�ƚŚĂƚ�Ăƌe�moƌe�
ŚeĂůƚŚͲĨƌieŶĚůǇ͕ �ǁiƚŚ�ƚŚe�ůoŶŐͲƚeƌm�
ĂmďiƟoŶ�oĨ�ƉŚĂƐiŶŐ�ƚŚeƐe�ƌeĨeƌeŶĐeƐ�oƵƚ�
oĨ�oƵƌ�Ɖoƌƞoůio͘

Eo�ƐƉeĐiĮĐ�ĂĐƟoŶ�ŚĂƐ�ďeeŶ�ƚĂŬeŶ�oŶ�ƚŚiƐ�
ĂƐƉeĐƚ͕�ĂƐ�ƚŚe�ƌiƐŬ�Ĩƌom�iŶŐeƐƟoŶ�iƐ�ůoǁ͘�
te�ƐƚƌiĐƚůǇ�ĐomƉůǇ�ǁiƚŚ�ƚŚe�ƌeƋƵiƌemeŶƚƐ�
oĨ�ƚŚe�Z��C,�ĂŶĚ�C>W�ƌeŐƵůĂƟoŶƐ�ĂŶĚ�
ĂƉƉůǇ�ĂƉƉƌoƉƌiĂƚe�meĂƐƵƌeƐ͕�ƐƵĐŚ�ĂƐ�
ůĂďeůiŶŐ�ĂŶĚ�ĐŚiůĚ�ƐĂĨeƚǇ�ĨeĂƚƵƌeƐ�Ĩoƌ�ƚŚe�
ƌeĨeƌeŶĐeƐ�ĐoŶĐeƌŶeĚ͘

/Ŷ�ĂĚĚiƟoŶ�ƚo�ƚŚe�ůeŐĂů�oďůiŐĂƟoŶƐ�
imƉoƐeĚ�ďǇ�Z��C,�ĂŶĚ�C>WͶiŶĐůƵĚiŶŐ�
ůĂďeůiŶŐ�ĂŶĚ�ƚŚe�ƉƌoǀiƐioŶ�oĨ�ƐĂĨeƚǇ�ĚĂƚĂ�
ƐŚeeƚƐͶǁe�ŚĂǀe�ĂůǁĂǇƐ�ĐoŶƐiĚeƌeĚ�iƚ�
oƵƌ�ƌeƐƉoŶƐiďiůiƚǇ�ƚo�ƐƵƉƉoƌƚ�oƵƌ�ĐůieŶƚƐ�
iŶ�ƚŚe�ƐĂĨe�ƵƐe�oĨ�oƵƌ�ĐůeĂŶiŶŐ�ƐoůƵƟoŶƐ͘�
dŚiƐ�ƐƵƉƉoƌƚ�ƚĂŬeƐ�ƚŚe�Ĩoƌm�oĨ�in-
person training͕�oŶͲƐiƚe�ĨoůůoǁͲƵƉ͕�ĂŶĚ�
ƚŚe�ƉƌoǀiƐioŶ�oĨ�ĂĚĚiƟoŶĂů�educational 
materials�ƚo�ƌeiŶĨoƌĐe�ŐooĚ�ƉƌĂĐƟĐeƐ�ĂŶĚ�
ƚŚe�ƵƐe�oĨ�personal protective equipment 
;WW�Ϳ�ǁŚeƌe�ŶeĐeƐƐĂƌǇ͘

Eo�ƐƉeĐiĮĐ�ĂĐƟoŶ�ŚĂƐ�ďeeŶ�ƚĂŬeŶͶ
oƌ�iƐ�ƉůĂŶŶeĚͶoŶ�ƚŚiƐ�ƉoiŶƚ͕�ĂƐ�ƚŚe�
ĐoƌƌoƐiǀeŶeƐƐ�oĨ�ƚŚeƐe�ƉƌoĚƵĐƚƐ�iƐ�
iŶƐeƉĂƌĂďůe�Ĩƌom�ƚŚeiƌ�eīeĐƟǀeŶeƐƐ͘�dŚeiƌ�
use�iƐ�strictly controlled͕�mĂiŶůǇ�iŶ�closed 
systems with secure automatic connection 
meĐŚĂŶiƐmƐ͕�ƉƌeǀeŶƟŶŐ�ĂŶǇ�ĚiƌeĐƚ�ĐoŶƚĂĐƚ�
ǁiƚŚ�ƚŚe�ƵƐeƌ͘
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PEOPLE

CONSUMERS & CITIZENS

OVERVIEW OF SHORT-TERM RISKS  
RELATED TO USE



We aspire to design efficient 

and sustainable solutions in 

harmony with living systems.
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CƌeĂƚeĚ�iŶ�ϭϵϵϴ�ĨoůůoǁiŶŐ�ƚŚe�<Ǉoƚo�WƌoƚoĐoů͕�ƚŚe�','�WƌoƚoĐoů�ĚeĮŶeƐ�
iŶƚeƌŶĂƟoŶĂů�ƌƵůeƐ�Ĩoƌ�meĂƐƵƌiŶŐ�ĂŶĚ�ƌeƉoƌƟŶŐ�ŐƌeeŶŚoƵƐe�ŐĂƐ�emiƐƐioŶƐ�
;CKЇ͕�C,Љ͕�EЇK͕�,&CƐ͕�W&CƐ͕�^&ЋͿ͘

/ƚ�ĚiƐƟŶŐƵiƐŚeƐ�ƚŚƌee�ĐĂƚeŐoƌieƐ͗
• SCOPE 1 :�ĚiƌeĐƚ�emiƐƐioŶƐ�Ĩƌom�ƚŚe�ĐomƉĂŶǇ�;ďoiůeƌƐ͕�ǀeŚiĐůeƐ͕�ƉƌoĐeƐƐeƐͿ͘
• SCOPE 2 ͗�iŶĚiƌeĐƚ�emiƐƐioŶƐ�ƌeůĂƚeĚ�ƚo�ƉƵƌĐŚĂƐeĚ�eŶeƌŐǇ�;eůeĐƚƌiĐiƚǇ͕ �ŚeĂƚͿ͘
• SCOPE 3 ͗�oƚŚeƌ�iŶĚiƌeĐƚ�emiƐƐioŶƐ�Ĩƌom�ƚŚe�ǀĂůƵe�ĐŚĂiŶ�;ƐƵƉƉůieƌƐ͕�ƚƌĂŶƐƉoƌƚ͕�

ƉƌoĚƵĐƚ�ƵƐeͿ͘
dŚiƐ�ĐůĂƐƐiĮĐĂƟoŶ�ŚeůƉƐ�ĐomƉĂŶieƐ�ĂƐƐeƐƐ�ƚŚeiƌ�ĐĂƌďoŶ�ĨooƚƉƌiŶƚ�ĂŶĚ�ŐƵiĚe�
ƚŚeiƌ�ƌeĚƵĐƟoŶ�ĂĐƟoŶƐ͘

WHAT IS THE GHG PROTOCOL STANDARD?
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CHALLENGES AND METHODOLOGY

CARBON EMISSIONS

i

Employee Mobility

Purchase of Goods & 
Services

Primary components, 
packaging, services, …

Logistics Production & Office

• Energy for buildings 
to heat/cool/light 
processes

• Company cars
• Machinery and 

equipment
• Waste

Logistics

End of life Use

Products sold

Expert Services

Business Travel

INDIRECT EMISSIONS SCOPE 3 DIRECT EMISSIONS SCOPE 1 & 2

BOUDARY 2019 

BOUNDARY 2020 - 2023 

BOUNDARY 2024 

2024: A comprehensive assessment 
once again including Scope 3

The year 2024 marks the full resumption of 
our carbon footprint assessment, once again 
including Scope 3 after a period of partial 
monitoring due to the subcontracting of our 
production following the fire at our plant and 
the resulting data collection constraints. For 
the first time in several years, we now have 
a comprehensive view of all our emissions, 
covering both our direct and indirect activities.

Organizational Boundary

The organizational boundary of our carbon 
footprint defines the sites, facilities, and 
activities included in the assessment of 
greenhouse gas (GHG) emissions.

In 2024, this assessment was carried out 
across all of Realco’s activities, taking a global 
and comprehensive approach that includes 
the production site as well as upstream 
impacts (suppliers) and downstream impacts 
(customers, users, and product end-of-life).
In line with the operational control approach 

of the GHG Protocol, Realco accounts for 
emissions related to operations over which it 
has effective control.

The U.S. subsidiary Realzyme, which is 
exclusively commercial, is excluded from the 
boundary and considered as a client.
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METHODOLOGICAL IMPROVEMENTS 
& BOUNDARY REVISIONS

CARBON EMISSIONS

In order to refine the quality 
of our carbon footprint and 
strengthen the relevance of 
the results, we made several 
methodological revisions 
compared to the 2019 
baseline footprint:

Structuring and boundary of the 
carbon footprint

To ensure full coverage of activities, the 
analysis was based on the company’s chart 
of accounts, linking each expense item to the 
emission* drivers identified by Tapio*. These 
drivers were then allocated according to the 
GHG Protocol categories, ensuring a rigorous 
and consistent structuring of the carbon 
footprint.

Data were included or excluded depending on 
their relevance to the specificities of the sector, 
in order to provide a faithful representation of 
the actual impact.

Revision of raw materials 

We carried out an exhaustive analysis of all our 
raw materials to better understand the impact 
of our purchases and thus strengthen our 
selection criteria for the future. This process 
led to an update of the associated emission 
factors, particularly for the raw materials used 
in the “pool” activity. The revealed impact 
significantly increased the carbon weight of the 

2019 footprint, confirming in retrospect the 
relevance of our strategic decision to divest this 
activity.

Integration of an international event

We added the International Biofilm Summit 
to the 2019 boundary, including the impacts 
linked to the organization of the event and the 
mobility of participants. This integration aims 
to better prepare for and anticipate the carbon 
accounting of future scientific and technical 
events planned for 2025.

Refinement of goods and services

Previously accounted for globally, the items 
related to services (scientific, technical, legal, 
etc.) and material goods (technical equipment, 
IT, etc.) were reassessed based on more 
specific and updated emission factors.

*Breakdown of emissions into 10 
drivers

1. Energy Consumption
2. Mobility
3. Logistics
4. Products and Services
5. Waste
6. Fixed Assets
7. Products Sold
8. Raw Materials
9. Packaging
10. Other

*Belgian platform for corporate 
carbon footprint management.
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A science-based climate commitment

^iŶĐe�ϮϬϭϵ͕�ZeĂůĐo�ŚĂƐ�ƉƌoĂĐƟǀeůǇ�ĐommitteĚ�
ƚo�ƚŚe�ĮŐŚƚ�ĂŐĂiŶƐƚ�ĐůimĂƚe�ĐŚĂŶŐe�ďǇ�ũoiŶiŶŐ�
ƚŚe�^ĐieŶĐe��ĂƐeĚ�dĂƌŐeƚƐ�iŶiƟĂƟǀe*�;^�diͿ�
ĂŶĚ�ƐiŐŶiŶŐ�ƚŚe�WĂƌiƐ��ŐƌeemeŶƚ*͘�dŚeƐe�
ĐommiƚmeŶƚƐ�Ăƌe�ďĂƐeĚ�oŶ�ĂmďiƟoƵƐ�oďũeĐƟǀeƐ͗�
ƌeĚƵĐiŶŐ�oƵƌ�ĚiƌeĐƚ�emiƐƐioŶƐ�;^ĐoƉeƐ�ϭ�ĂŶĚ�ϮͿ�ďǇ�
ϰϲй�ĂŶĚ�oƵƌ�iŶĚiƌeĐƚ�emiƐƐioŶƐ�;^ĐoƉe�ϯͿ�ďǇ�ϭϴй�
ďǇ�ϮϬϯϬ͘

A strategic turning point with the 

*WHAT IS THE SBTI AND THE PARIS AGREEMENT? 

In 2015, the Paris Agreement brought together 195 governments around a common objective: to limit global 
warming to well below 2°C and, if possible, around 1.5°C compared to pre-industrial levels. To support this 
effort, the Science Based Targets initiative (SBTi) was created by CDP, the UN Global Compact, WRI, and WWF. 
It provides companies with a scientific framework that enables them to set reduction targets aligned with these 
climate pathways. Science-based targets thus give businesses a clear roadmap for reducing their greenhouse 
gas emissions.

i

discontinuation of the Pool activity

Between 2021 and 2023, we carried out an 
in-depth methodological review of our 2019 
baseline footprint. Updating emission factors 
(databases and supplier information) provided a 
more accurate view of our footprint and revealed 
the considerable weight of the Pool activity:

• 45% of total emissions in 2019 came from 
chlorine

• 7% from accessories
• 1% from transport and an additional share 

linked to storage

The divestment of this activity in 2021, initially 
motivated by the desire to align with our vision 
focused on ecological transition, proved to be a 
major lever for carbon reduction. It profoundly 
transformed the structure of our emissions and 
has already enabled us to exceed the -18% Scope 
3 reduction target set by the SBTi.

Impacts on our Scope 3 ambitions and 

alignment with the SBTi

As an SME committed to the Science Based Targets 
initiative (SBTi), we opted for the simplified pathway 
designed for SMEs. This option allows for short-term 
targets, mainly focused on the absolute reduction 
of Scope 1 and Scope 2 emissions, while voluntarily 
committing to measure and reduce Scope 3 emissions. 
However, in this framework, Scope 3 targets are not 
necessarily required to be validated by the SBTi.

Although the SBTi does not require SMEs to set 
quantified Scope 3 targets, we have chosen to maintain 

a high level of ambition. Concretely, this means that:

• We will continue to rigorously monitor our Scope 
3 emissions, even without a validated quantified 
target, in order to remain below the 2019 level 
despite the growth of our activity and turnover.

• For future reporting, we will maintain our efforts 
to reduce Scope 1 and 2 emissions, while closely 
managing the evolution of Scope 3. We will identify 
action levers to reduce it, even without a formal SBTi 
requirement in our SME context.

AMBITION < 1,5°C

CARBON EMISSIONS

2019 2019 2024
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CO2 EMISSIONS TREND

CARBON EMISSIONS

Tangible results despite a refocused 
boundary

Comparing 2019 (excluding the Pool activity) to 
2024, we observe an overall decrease of 4.4% 
in our emissions, for a nearly identical sales 
volume. This reduction results from concrete 
measures implemented in several areas by 
different working groups.

Mobility shows a 50% reduction in emissions 
thanks to the transformation of our vehicle 
fleet and the reduction of long-haul flights.

In logistics, a 29% decrease in emissions stems 
from improved data quality and strengthened 
collaboration with our transport partners.

For energy, the 45% reduction in consumption 
reflects the efficiency of our new plant’s 

facilities (enhanced insulation, solar panels, 
etc.) as well as the switch to green energy 
providers.

Finally, the choice to integrate recycled plastic 
and streamline our packaging references has 
reduced emissions linked to packaging by 21%.

A footprint to be completed with 
contextual elements

It should be noted that certain categories 
do not yet reflect a “typical” year. This is 
particularly the case for fixed assets: the 
reconstruction of our production site, carried 
out mainly in 2023, generated more than 3,000 
tonnes of CO₂. In accordance with the GHG 
Protocol, these emissions are recorded in the 
year they occurred (2023) and therefore do 
not appear in the 2024 footprint. However, 
we have chosen to mention them in order to 
ensure full transparency and to highlight that 
this exceptional investment has a significant 
impact on our carbon trajectory.

Furthermore, the 2024 waste management 
data does not yet correspond to a full cycle 
and will be subject to a more representative 
analysis in the coming years.

A sharp increase in emissions linked 
to goods and services

Emissions associated with the goods and 
services category show a 92% increase 
compared to 2019. This evolution is mainly 
due to the tripling of our spending on 
technical equipment and services, aimed 
at strengthening customer support in the 
implementation of our hygiene solutions. It 
also reflects investments in maintenance and 
commissioning services for our production 
equipment, necessary to adjust and optimize 
the installations of our new plant. 2019 (A) 2019 (B) 2024 Ev

ol
uti

on
 (A

)

Ev
ol

uti
on

 (B
)

Raw materials ϱϰϭϳ͕ϱ ϭϴϳϯ͕ϭ ϭϴϳϭ͕ϭ Ͳϲϱй Ϭй

Products & Services ϵϲϰ͕ϰ ϯϵϴ͕ϯ ϳϲϰ͕ϵ ͲϮϭй нϵϮй

Packaging ϮϴϬ͕ϱ ϮϴϬ͕ϱ ϮϮϬ͕ϳ ͲϮϭй ͲϮϭй

Logistics ϯϳϯ ϯϬϱ͕ϳ Ϯϭϲ͕ϭ ͲϰϮй ͲϮϵй

Mobility ϯϴϵ͕ϱ ϯϴϵ͕ϱ ϭϵϱ͕ϱ ͲϱϬй ͲϱϬй

Fixed Assets Ϯϲϴ͕ϰ Ϯϴϱ͕ϴ ϭϵϰ͕ϳ ͲϮϳй ͲϯϮй

Energy  
Consumption ϭϯϰ͕ϭ ϭϯϰ͕ϭ ϳϯ͕ϯ Ͳϰϱй Ͳϰϱй

Waste Ϯϵ͕ϵ Ϯϵ͕ϵ ϭϯ͕ϯ Ͳϱϲй Ͳϱϲй

Other ϱ͕ϰ

;�Ϳ�tiƚŚ�Ɖooů�ĂĐƟǀiƟeƐ
;�Ϳ�tiƚŚoƵƚ�Ɖooů�ĂĐƟǀiƟeƐ�;CŚůoƌiŶe͕�ĂĐĐeƐƐoƌieƐ͕�ĂŶĚ�ƚŚeiƌ�ƚƌĂŶƐƉoƌƚͿͿ

Continuing on the path toward our SBTi 
targets

The 2024 footprint marks an important milestone: 
it allows us to measure the progress made, observe 
the results of the actions taken, and reorient our 
action plan where necessary. It also reaffirms our 
determination to continue our efforts to reach our 
SBTi targets, acting on all our levers: from the choice 
of raw materials to logistics optimization, through 
energy efficiency and mobility.

We will continue to strengthen our actions within the 
different working groups and refine the analysis of 
our purchases of raw materials, goods, and services 
in order to reduce our Scope 3.

Raw material Product & Services Packaging Logistic Mobility Fixed Assets Energy consumption Waste Others

(without pools’business)
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SCOPE 1 & 2 EMISSIONS TREND

CARBON EMISSIONS
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June 2023

In 2024, our combined Scope 1 and Scope 
2 emissions decreased from 215 to 165 
tCO

2
e, representing a significant 23% 

reduction.

This decrease is mainly explained by the 27% 
reduction in our fuel-related mobility emissions, 
dropping from 144.6 t to 105.6 t CO₂e. This result is 
largely due to halving our diesel consumption thanks 
to the gradual transition to a hybrid vehicle fleet.

It is important to note that our electricity 
consumption for buildings and on-site charging of 
company vehicles amounts to 5 tonnes and no longer 
appears in this boundary (Scope 2): in accordance 
with carbon accounting rules, our green electricity 
without origin guarantees is now classified under 
Scope 3.

Scope 2 therefore only includes 0.4 t of CO₂, 
corresponding to the electricity consumed for 
charging our hybrid vehicles while traveling.

of direct emissions in 2024
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Evolution of the Realco fleet

In 2024, Realco continued the transformation 
of its vehicle fleet to reduce its emissions and 
environmental impact.

The number of hybrid and electric vehicles 
doubled compared to the previous year, while the 
total number of vehicles slightly decreased (–2%).

We are continuing the gradual phase-out of 
combustion models: there are no longer any 
petrol vehicles in the fleet, and the number of 
diesel vehicles has been reduced by 35%.

This evolution is accompanied by a broader 
reflection on the very use of company cars. With 
a 7% increase in FTEs and a 2% reduction in the 
fleet, the average number of vehicles per FTE 
decreased from 57% in 2023 to 52% in 2024.

This trend illustrates our determination to 
decouple cars from the salary package, offering 
them only based on actual mission-related needs, 
rather than the position held.

 

Bike leasing

CǇĐůiŶŐ�iƐ�ďeĐomiŶŐ�iŶĐƌeĂƐiŶŐůǇ�ƉoƉƵůĂƌ͕ �ǁiƚŚ�Ă�
ϳй�iŶĐƌeĂƐe�iŶ�ďiŬe�ůeĂƐiŶŐ�ǁiƚŚiŶ�ƚŚe�ĐomƉĂŶǇ͘

EeĂƌůǇ�Ă�ƋƵĂƌƚeƌ�oĨ�oƵƌ�emƉůoǇeeƐ�Ŷoǁ�ďeŶeĮƚ�
Ĩƌom�ƚŚe�ďiŬe�ůeĂƐe�ƐǇƐƚem͕�ŚĂůĨ�oĨ�ǁŚom�
ĂůƐo�ŚĂǀe�Ă�ĐomƉĂŶǇ�ĐĂƌ͘ �dŚiƐ�ƚƌeŶĚ�moĚeƐƚůǇ�
ĐoŶƚƌiďƵƚeƐ�ƚo�ƌeĚƵĐiŶŐ�oƵƌ�^ĐoƉe�ϭ�emiƐƐioŶƐ͕�
ƚŚĂŶŬƐ�ƚo�ŬiůomeƚeƌƐ�ƚƌĂǀeůeĚ�ďǇ�ďiŬe�iŶƐƚeĂĚ�oĨ�
ďǇ�ĐĂƌ͘

/Ŷ�ϮϬϮϰ͕�ƚŚiƐ�ƌeƉƌeƐeŶƚƐ�ϰ͕ϲϬϲ�Ŭm�ƚƌĂǀeůeĚ�ďǇ�
ďiŬe�ĂƐ�Ă�ƐƵďƐƟƚƵƚe�Ĩoƌ�ĐomƉĂŶǇ�ĐĂƌ�ƵƐe͕�ƚŚeƌeďǇ�
ŚeůƉiŶŐ�ƚo�ůimiƚ�oƵƌ�emiƐƐioŶƐ�ƌeůĂƚeĚ�ƚo�ďƵƐiŶeƐƐ�
moďiůiƚǇ͘

2030 target

As part of our goal to reduce Scope 1 emissions 
by 46% by 2030, we have already reduced 
mobility-related emissions by 26.6%, from 220 
tCO₂e in 2019 to 161.6 tCO₂e in 2024.
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Evolution of the Realco vehicle fleet from 2023 to 2024

Car leasing  (%)

  6
4

%
3

6
 %

Employees with a company car

Employees without a company car

Bike leasing (%)

13

12

Employees with both a company car and a company bike

Employees with a company bike

Employees without a company bike

SCOPE 1 & 2

52

2 0 2 4

2 0 2 3

2 0 2 4

2 0 2 3

- 100 %Petrol

+ 100 %Hybrid

+ 3 %

- 35 % Diesel

CNG

TOTAL - 2%

+ 6%Electric

Number of cars



Business travel

�ƵƐiŶeƐƐ�ƚƌĂǀeů�ŚĂƐ�ĐŚĂŶŐeĚ�ƐiŐŶiĮĐĂŶƚůǇ�ƐiŶĐe�ƚŚe�
ǁiĚeƐƉƌeĂĚ�ĂĚoƉƟoŶ�oĨ�ǀiĚeoĐoŶĨeƌeŶĐiŶŐ�ĂŌeƌ�
CoǀiĚ͘�&ůiŐŚƚƐ�Ăƌe�Ŷoǁ�ůimiƚeĚ�ƚo�Ă�Ĩeǁ�ƐƚƌĂƚeŐiĐ�
ĐůieŶƚ�meeƟŶŐƐ�oƌ�ƵƌŐeŶƚ�ďioĮům�ƚƌeĂƚmeŶƚ�
iŶƚeƌǀeŶƟoŶƐ͘��eƚǁeeŶ�ϮϬϭϵ�ĂŶĚ�ϮϬϮϰ͕�emiƐƐioŶƐ�
Ĩƌom�ůoŶŐͲŚĂƵů�ŇiŐŚƚƐ�Ĩeůů�ďǇ�ϴϲй�ĂŶĚ�ƚŚoƐe�Ĩƌom�
ƐŚoƌƚͲŚĂƵů�ŇiŐŚƚƐ�ďǇ�ϴϮй͘�tŚiůe�iŶ�ϮϬϭϵ�ďƵƐiŶeƐƐ�
ƚƌĂǀeů�ƐƟůů�ƌeƉƌeƐeŶƚeĚ�ϳй�oĨ�oƵƌ�ƚoƚĂů�emiƐƐioŶƐ�
;eǆĐůƵĚiŶŐ�Ɖooů�ĂĐƟǀiƚǇͿ͕�ƚoĚĂǇ�iƚ�ĂĐĐoƵŶƚƐ�Ĩoƌ�oŶůǇ�
Ϭ͘ϰϱй͘

&oƌ�ďƵƐiŶeƐƐ�ƚƌiƉƐ�ďǇ�ĐĂƌ͕ �^ĐoƉe�ϭ�ĐoǀeƌƐ�ĐomƉĂŶǇ�
ǀeŚiĐůeƐ�ĂƐƐiŐŶeĚ�ƚo�ƐĂůeƐ�ƚeĂmƐ�ĂŶĚ�eǆƉeƌƚƐ�;Ɛee�
Ɖ͘�ϮϳͿ͕�ǁŚiůe�^ĐoƉe�ϯ�iŶĐůƵĚeƐ�ƚŚe�ƵƐe�oĨ�ƉeƌƐoŶĂů�
ĐĂƌƐ͕�ƚĂǆiƐ͕�oƌ�ƌeŶƚĂůƐ�ĚƵƌiŶŐ�ďƵƐiŶeƐƐ�miƐƐioŶƐ�
;ĐůieŶƚ�ǀiƐiƚƐ͕�ƚƌĂĚe�ĨĂiƌƐ͕�ĐoŶĨeƌeŶĐeƐͿ͘�/Ŷ�ƚŚiƐ�ƐĐoƉe͕�
emiƐƐioŶƐ�ĚƌoƉƉeĚ�Ĩƌom�ϱ͘ϴ�ƚo�ϯ͘ϯϴ�ƚoŶŶeƐ͕�Ă�ϰϮй�
ƌeĚƵĐƟoŶ͘

Ambition

Starting in 2025, a mobility policy will govern 
business travel to turn tacit practices into explicit 
commitments and maintain this positive trend.

Commuting

In 2019, commuting emissions were calculated 
only from the kilometers traveled by employees 
using cars. In 2024, calculations were refined 
to include the number of homeworking days as 
well as occasional trips made using soft mobility 
(carpooling, cycling, etc.). Across all motorized 
vehicles, we observed a 28% reduction, from 51.7 
tonnes in 2019 to 37 tonnes in 2024, despite an 
8% increase in the number of employees. Added to 
this are now the emissions linked to homeworking, 
estimated at 9 tonnes due to energy consumption at 
home.

Ambition

In 2025, we will launch a mobility assessment 
with the Akt for Wallonia mobility unit to better 
understand commuting habits at Realco and identify 
the most relevant actions for our employees. We will 
also continue to participate in Mobility Week, as we 
have since 2021, in order to strengthen awareness 
and embed new habits in the long term.

Evolution of Business Travel Evolution of Commuting

business trips 0,45% - 15 t CO
2
e

commuting 1,42% - 48 t CO
2
e

Non-employee travel : iŶ�ϮϬϭϵ͕�ŇiŐŚƚƐ�ƌeůĂƚeĚ�ƚo�ƚŚe�/ŶƚeƌŶĂƟoŶĂů��ioĮům�^Ƶmmiƚ�ŚĂĚ�ďeeŶ�ĂĐĐoƵŶƚeĚ�Ĩoƌ�ƵŶĚeƌ�ǀiƐiƚoƌƐ͕�ďƵƚ�iŶ�
ƌeĂůiƚǇ�ĨĂůů�ƵŶĚeƌ�ƚŚe�‘Other’�ĐĂƚeŐoƌǇ�ĂŶĚ�Ŷoƚ�ƵŶĚeƌ�moďiůiƚǇ͘ �dŚeiƌ�ƚƌĂĐŬiŶŐ�ƐeƌǀeƐ�ƚo�ƉƌeƉĂƌe�Ĩoƌ�oƵƌ�ĨƵƚƵƌe�iŶƚeƌŶĂƟoŶĂů�meeƟŶŐƐ͘�te�
mƵƐƚ�ĂůƐo�iŶĐůƵĚe�ƚŚe�ƚƌĂǀeů�oĨ�iŶĚeƉeŶĚeŶƚ�ƚeĂmmĂƚeƐ͕�Ŷoƚ�ƌeĐoƌĚeĚ�iŶ�ƚŚe�ƉĂǇƌoůů͕�Ĩoƌ�ƚŚe�ϮϬϮϱ�ĨooƚƉƌiŶƚ͘�EoƵƐ�ĚeǀoŶƐ�ĂƵƐƐi�iŶƚĠŐƌeƌ�ůeƐ�
ĚĠƉůĂĐemeŶƚƐ�ĚeƐ�ĐoĠƋƵiƉieƌƐ�iŶĚĠƉeŶĚĂŶƚƐ͕�ŶoŶ�ƌeƉƌiƐ�ĚĂŶƐ�ůe�ƉĂǇƌoůů�ƉoƵƌ�ůe�ďiůĂŶ�ϮϬϮϱ͘
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2 0 2 3

2 0 2 4

2 0 2 3

2019 2024 2019 2024

87,7 
tCO2e

15,4 
tCO2e

52,4 
tCO2e

48,4 
tCO2e

https://www.mobilite-entreprise.be/


Electricity

2024 Footprint and Outlook

In 2024, Realco consumed 226 MWh of electricity, an 
increase of +68% compared to 2023 (134 MWh). This 
rise is mainly due to the gradual electrification of our 
vehicle fleet, as well as the shared use of our charging 
stations with our spin-off OneLife.

On the production side, our photovoltaic installation 
generated 45 MWh, representing about 20% of our 
total annual consumption. Although we had hoped for 
a higher yield, technical issues with the panels limited 
their performance.

For 2025, we aim to reduce consumption to 210 MWh 
through several internal optimizations, and to increase 
direct consumption from our solar panels to 70 MWh, 
covering an estimated 33% of our electricity needs.

Ambition

A more precise management of our electricity 
consumption

By 2025, we plan to implement an automated 
monitoring system for our electricity consumption, 
with a focus on vigilance, optimization, and 
accountability.

This tool will allow us to:
• Quickly detect any anomaly or consumption drift
• Better distinguish the share related to industrial 

production from that of electric mobility
• Identify energy-intensive equipment, particularly 

machines left on standby
• Target our efforts to reduce electricity needs

Fuel- and energy-related activities* 

After our direct emissions (Scope 1) 
and those linked to on-site electricity 
consumption (Scope 2), we are extending 
the analysis to the ‘upstream’ emissions of 
the energy we consume.

Energy choices that make a difference

Taking into account all of our energy-related 
emissions—165 t CO₂ for Scopes 1 and 2 and 39.5 
t CO₂ for upstream Scope 3 activities (fuels and 
electricity)—the total amounts to 204.5 t CO₂, of 
which 19% comes from activities related to the 
production and delivery of energy before its use.

This category includes our new green electricity 
contracts, which account for 5 t CO₂ for a 
consumption of 181 MWh, compared to 13 t CO₂ 
previously for 118 MWh of ‘grey’ electricity.

Despite a 53% increase in our electricity 
consumption, switching to green electricity 
enabled us to avoid 8 t CO₂e (= 3 years of heating 
for an average Belgian household), representing 
a 62% reduction in our electricity-related 
emissions.

39,5tCO2e
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&ƵeůͲ�ĂŶĚ�eŶeƌŐǇͲƌeůĂƚeĚ�ĂĐƟǀiƟeƐ�iŶĐůƵĚe�Ăůů�emiƐƐioŶƐ�ŐeŶeƌĂƚeĚ�ĚƵƌiŶŐ�ƚŚe�ƉƌoĚƵĐƟoŶ�
ĂŶĚ�ĚeůiǀeƌǇ�oĨ�ĨƵeůƐ�ĂŶĚ�eůeĐƚƌiĐiƚǇ͕ �ƵƉƐƚƌeĂm�oĨ�ƚŚeiƌ�ƵƐe�ďǇ�ƚŚe�ĐomƉĂŶǇ͘ �dŚeǇ�Đoǀeƌ͕ �Ĩoƌ�
eǆĂmƉůe͕�ƌĂǁ�mĂƚeƌiĂů�eǆƚƌĂĐƟoŶ͕�ƉƌoĐeƐƐiŶŐ͕�ƌeĮŶiŶŐ͕�eůeĐƚƌiĐiƚǇ�ƉƌoĚƵĐƟoŶ͕�ĂƐ�ǁeůů�ĂƐ�
ƚƌĂŶƐƉoƌƚĂƟoŶ�ƚo�ƚŚe�ƉoiŶƚ�oĨ�ĐoŶƐƵmƉƟoŶ͘�dŚeƐe�emiƐƐioŶƐ�Ăƌe�ĂĐĐoƵŶƚeĚ�Ĩoƌ�ƵŶĚeƌ�^ĐoƉe�
ϯ�ǁŚeŶ�ƚŚeǇ�Ăƌe�Ŷoƚ�ĂůƌeĂĚǇ�iŶĐůƵĚeĚ�iŶ�^ĐoƉeƐ�ϭ�oƌ�Ϯ͘
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Electricity consumption generated by our photovoltaic panels (MWh)

Purchased electricity (MWh)

2023

2024

16

45 181

118

70 140 2025

  64% 24 % 12% 



EVOLUTION OF WATER CONSUMPTION 
AND DISCHARGES 

a. In 2019, water consumption at our site was low 
due to limited production facilities.

b. From 2020 to 2022, the absence of industrial 
activity reduced water use to domestic needs 
only. During this period, around 85% of the 
water consumed was discharged as wastewater, 
reflecting standard domestic use.

c. In 2023, the restart and expansion of 
production capacity, as well as evolving quality 
standards—particularly linked to our new Life 
Sciences product range—led to higher water 
consumption. Discharges were estimated based 
on a mix of measured data (industrial water, 
via a dedicated tank) and estimates (domestic 
water). In addition, 14% of the water (0.40 ML) 
was used for the initial filling of the fire safety 
system and compliance tests.

d. An incident occurred in June 2023: the 
wastewater storage tank, already filled with 
rainwater from the construction site, overflowed 
during the first production run, resulting in 
an accidental discharge of 15 m³ into the 
rainwater network. Corrective measures were 
implemented, and a complete assessment will 
be shared once the case is closed.

e. In 2024, water withdrawals reached 4.48 ML, 
an increase of 56.6% compared to 2023. This 
rise can be explained by three main factors:

• the ramp-up of industrial activity,
• intensified cleaning operations within our 

facilities,
• progressive adjustments to our wastewater 

treatment system.

f. Volumes sent to the treatment plant increased 
from 0.15 ML in 2023 to 0.69 ML in 2024, a 
360% rise. This growth directly reflects the 
increase in activity (full year vs. 2023).

g. At the same time, discharges to the sewer 
network rose sharply, from 0.43 ML in 
2023 to 2.37 ML in 2024, a 451% increase. 
This development is explained by the 
commissioning of the treatment system 
and the progressive adjustment of its 
cleaning cycles, necessary to ensure the 
purity of the water used in our production 
processes, thereby preserving the quality 
and performance of our solutions. These 
actions, although temporary, were essential 
to achieving stable operations. From 2025 
onwards, a significant reduction in discharges 
and mains water consumption is expected 
thanks to the optimization of facilities and 
cleaning processes.

Our 2030 objective is to bring our water intensity 
below 1 (i.e., less than one liter of water consumed 
per kilogram of product manufactured). In 2024, 
this objective has already been achieved if we 
consider only mains water consumption. However, 
when including our total consumption (mains 
water and rainwater), the intensity rises to 1.8. 
Our focus for 2025 will therefore shift to reducing 
wastewater, which will enable us to lower our 
overall water intensity.
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WATER 
FOOTPRINT

WATER IMPACT

Water (megaliters – ML) 2019 2020 2021 2022 2023 2024

Withdrawals 2,31 0,35 0,22 0,35 2,86 4,48

Water consumption intensity* 0,81 - - - 1,37 1,8

DĂiŶƐ�ǁĂƚeƌ Ϯ͕ϯϭ Ϭ͕ϯϱ 0,22 Ϭ͕ϯϱ Ϯ͕ϴϲ Ϯ͕Ϯϰe

DĂiŶƐ�ǁĂƚeƌ�ĐoŶƐƵmƉƟoŶ�iŶƚeŶƐiƚǇ* Ϭ͕ϴϭ Ͳ Ͳ Ͳ ϭ͕ϯϳ Ϭ͕ϴϵ

^ƵƌĨĂĐe�ǁĂƚeƌ�;ƌĂiŶǁĂƚeƌͿ - - - - Ͳ Ϯ͕Ϯϰf

^ƵƌĨĂĐe�ǁĂƚeƌ�ĐoŶƐƵmƉƟoŶ�iŶƚeŶƐiƚǇ* Ͳ Ͳ Ͳ Ͳ Ͳ Ϭ͕ϴϵ

Discharges -a 0, 28b 0, 18b 0,28b 0,58c 3,06g

DĂiŶƐ�ǁĂƚeƌ�;ĐiƚǇ�Ɛeǁeƌ�ƐǇƐƚemͿ Ͳa Ϭ͕�Ϯϴb Ϭ͕�ϭϴb Ϭ͕Ϯϴb Ϭ͕ϰϯc Ϯ͕ϯϳ

DĂiŶƐ�ǁĂƚeƌ�;ƚƌeĂƚmeŶƚ�ƉůĂŶƚͿ 0 0 0 0 Ϭ͕ϭϱc Ϭ͕ϲϵ

^ƵƌĨĂĐe�ǁĂƚeƌ 0 0 0 0 Ϭ͕Ϭϭϱd 0

Water discharge intensity* - - - - 0,43 1,49

0,89
water intensity 

(m³ of water consumed per ton of products manufactured)

*m3 of water consumed per ton of products manufactured.



;�Ϳ��ƌeĂŬĚoǁŶ�oĨ�WƌoĐƵƌemeŶƚ�
�ǆƉeŶĚiƚƵƌeƐ�Ĩƌom�ϮϬϮϮ�ƚo�ϮϬϮϰ

do�ƐmooƚŚ�oƵƚ�ƚŚe�imƉĂĐƚƐ�oĨ�ƐƚoĐŬ�ǀĂƌiĂƟoŶƐ͕�ƚŚe�ĂŶĂůǇƐiƐ�ǁĂƐ�ĐĂƌƌieĚ�oƵƚ�oǀeƌ�ƚŚƌee�ǇeĂƌƐ͘

;�Ϳ�'ooĚƐ�ĂŶĚ�^eƌǀiĐeƐ�^ƉeŶĚiŶŐ�
�ƌeĂŬĚoǁŶ͕�ϮϬϮϮʹϮϬϮϰ
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ANALYSIS OF OUR EXPENDITURES: 
BETWEEN PROXIMITY AND 
SPECIALIZATION

KƵƌ�ƉƵƌĐŚĂƐeƐ�Ăƌe�ĚiǀiĚeĚ�iŶƚo�ƚǁo�mĂiŶ�
ĐĂƚeŐoƌieƐ͗�ƉƌoĐƵƌemeŶƚ�;ƌĂǁ�mĂƚeƌiĂůƐ͕�
ƉĂĐŬĂŐiŶŐ͕�ĂŶĚ�oƚŚeƌ�ĚiƌeĐƚ�ƐĂůeƐ�ĐoƐƚƐͿ�;�Ϳ͕�ĂŶĚ�
ƚŚe�ŐooĚƐ�ĂŶĚ�ƐeƌǀiĐeƐ�ƌeƋƵiƌeĚ�Ĩoƌ�ƚŚe�ƐmooƚŚ�
oƉeƌĂƟoŶ�oĨ�ƚŚe�ĐomƉĂŶǇ͘

ZeŐĂƌĚiŶŐ�ƉƌoĐƵƌemeŶƚ͕�ŶeĂƌůǇ�ŚĂůĨ�oĨ�oƵƌ�
ƐƉeŶĚiŶŐ�iƐ�mĂĚe�iŶ��eůŐiƵm͕�ƌeŇeĐƟŶŐ�oƵƌ�
ĐommiƚmeŶƚ�ƚo�ƐƵƉƉoƌƟŶŐ�ƚŚe�ůoĐĂů�eĐoŶomǇ͘�
Doƌe�ƚŚĂŶ�ϮϬй�ĐomeƐ�Ĩƌom�ŶeiŐŚďoƌiŶŐ�
ĐoƵŶƚƌieƐ͕�ǁŚiůe�ĂƌoƵŶĚ�ϯϬй�oƌiŐiŶĂƚeƐ�Ĩƌom�ƚŚe�
ƌeƐƚ�oĨ��ƵƌoƉe͘

KƵƌ�ƐƵƉƉůieƌƐ�Ăƌe�ůoĐĂƚeĚ�Ăƚ�ǀĂƌǇiŶŐ�ĚiƐƚĂŶĐeƐ͕�
ĚeƉeŶĚiŶŐ�oŶ�ƚŚe�ĚiǀeƌƐiƚǇ�oĨ�ƚŚeiƌ�oīeƌiŶŐ͕�ƚŚeiƌ�
ĂďiůiƚǇ�ƚo�meeƚ�oƵƌ�ƉeƌĨoƌmĂŶĐe�ƌeƋƵiƌemeŶƚƐ͕�
ĂŶĚ�ƚŚeiƌ�ĐomƉůiĂŶĐe�ǁiƚŚ�oƵƌ�eŶǀiƌoŶmeŶƚĂů�
ĐƌiƚeƌiĂ͘���ƐiŐŶiĮĐĂŶƚ�ƐŚĂƌe�oĨ�ƚŚeƐe�ƉƵƌĐŚĂƐeƐ�
iŶǀoůǀeƐ�Ŷoƚ�oŶůǇ�eŶǌǇmeƐͶeƐƐeŶƟĂů�ƚo�oƵƌ�
Đoƌe�ďƵƐiŶeƐƐͶďƵƚ�ĂůƐo��ĐoĐeƌƚͲĐeƌƟĮeĚ�ƌĂǁ�
mĂƚeƌiĂůƐ�Ĩƌom�ƐeůeĐƚeĚ�ƉĂƌƚŶeƌƐ�ƌeĐoŐŶiǌeĚ�Ĩoƌ�
ƚŚe�ƋƵĂůiƚǇ�ĂŶĚ�ƌeƐƉoŶƐiďiůiƚǇ�oĨ�ƚŚeiƌ�ƉƌĂĐƟĐeƐ͘

tŚeŶ�iƚ�ĐomeƐ�ƚo�oƚŚeƌ�ŐooĚƐ�ĂŶĚ�ƐeƌǀiĐeƐ͕�
moƌe�ƚŚĂŶ�ϴϬй�oĨ�oƵƌ�ƐƉeŶĚiŶŐ�iƐ�ĂůƐo�ĐĂƌƌieĚ�

oƵƚ�iŶ��eůŐiƵm͘�dŚeƐe�ƉƌimĂƌiůǇ�iŶǀoůǀe�ƐeƌǀiĐeƐ�
ůiŶŬeĚ�ƚo�ƚŚe�ĚiŐiƚĂůiǌĂƟoŶ�oĨ�oƵƌ�ĐomƉĂŶǇ͕ �ĂƐ�
ǁeůů�ĂƐ�ĐoŶƐƵůƚĂŶĐǇ�iŶ�ǀĂƌioƵƐ�ĮeůĚƐ͕�iŶĐůƵĚiŶŐ�
ƐĐieŶƟĮĐ͕�ƌeŐƵůĂƚoƌǇ͕ �ĂŶĚ�ůeŐĂů�eǆƉeƌƟƐe͘

TOWARDS BETTER TRACEABILITY OF 
OUR PROCUREMENT

tŚiůe�ǁe�ĐƵƌƌeŶƚůǇ�ŚĂǀe�ŐooĚ�ŐeoŐƌĂƉŚiĐ�
ǀiƐiďiůiƚǇ�oĨ�ƚŚe�ĂĐƚoƌƐ�Ĩƌom�ǁŚom�ǁe�ƉƵƌĐŚĂƐe�
oƵƌ�ƉƌoĚƵĐƚƐ͕�oƵƌ�ĂmďiƟoŶ�ŐoeƐ�ĨƵƌƚŚeƌ͗�ƚo�
ďetteƌ�ƵŶĚeƌƐƚĂŶĚ�ƚŚe�oƌiŐiŶ�oĨ�ƚŚe�ŬeǇ�ƌĂǁ�
mĂƚeƌiĂůƐ�iŶ�oƵƌ�ƐƵƉƉůǇ�ĐŚĂiŶ͘

dŚiƐ�iƐ�Ă�ĐomƉůeǆ�ƚĂƐŬ͕�ŐiǀeŶ�ƚŚe�ĚiǀeƌƐiƚǇ�oĨ�
ƐƵƉƉůǇ�ĐŚĂiŶƐ�ĂŶĚ�ƚŚe�ƐƉeĐiĮĐiƟeƐ�oĨ�oƵƌ�ƐeĐƚoƌ͘ �
/ƚ�ǁiůů�ƚĂŬe�Ɵme͕�ďƵƚ�iƚ�ƌemĂiŶƐ�oŶe�oĨ�oƵƌ�
mĂũoƌ�ŐoĂůƐ�ďǇ�ϮϬϯϬ͗�ƚo�iŶĐƌeĂƐe�ƚƌĂŶƐƉĂƌeŶĐǇ�
ĂƌoƵŶĚ�ƚŚe�ƉƌoǀeŶĂŶĐe�oĨ�ƚŚe�iŶŐƌeĚieŶƚƐ�ĂŶĚ�
ĐomƉoŶeŶƚƐ�ǁe�ƵƐe͘

do�iŶiƟĂƚe�ƚŚiƐ�ũoƵƌŶeǇ͕ �ǁe�ŚĂǀe�ĂůƌeĂĚǇ�ďeŐƵŶ�
ĚƌĂŌiŶŐ�Ă�Ɛeƚ�oĨ�ƐƉeĐiĮĐĂƟoŶƐ�Ĩoƌ�ƚŚe�ƐeůeĐƟoŶ�
oĨ�oƵƌ�ƌĂǁ�mĂƚeƌiĂůƐ͕�iŶƚeŐƌĂƟŶŐ�ƐƚƌeŶŐƚŚeŶeĚ�
eŶǀiƌoŶmeŶƚĂů�ĂŶĚ�ƐoĐiĂů�ĐƌiƚeƌiĂ͘�/Ŷ�ĂĚĚiƟoŶ͕�
iŶiƟĂů�ĚiƐĐƵƐƐioŶƐ�ŚĂǀe�ďeeŶ�ůĂƵŶĐŚeĚ�ǁiƚŚ�oƵƌ�
ƐƚƌĂƚeŐiĐ�ƐƵƉƉůieƌƐ͕�iŶ�Ă�ƐƉiƌiƚ�oĨ�ĐoůůĂďoƌĂƟoŶ�ĂŶĚ�
ĐoŶƟŶƵoƵƐ�imƉƌoǀemeŶƚ͘
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6,9%
of the total product weight (across 

both large and small formats)*

164T
oĨ�ƉůĂƐƟĐ�ƉƵƌĐŚĂƐeĚ�Ĩoƌ�oƵƌ�

ƉĂĐŬĂŐiŶŐ
;�нϴй�ĐomƉĂƌeĚ�ƚo�ϮϬϮϯͿ

On average, packaging accounts for

8%
oĨ�ƌeĐǇĐůeĚ�ƉůĂƐƟĐ�
in the purchase of 

our primary packaging

83%
WůĂƐƟĐ�ĂĐĐoƵŶƚƐ�Ĩoƌ

44%
of the total weight 

of packaging purchases 
;WƌimĂƌǇ͕ �ƐeĐoŶĚĂƌǇ͕ �ĂŶĚ�ƚeƌƟĂƌǇͿ

ZeĐǇĐůeĚ�oƌ�ƌeƵƐeĚ�ƉůĂƐƟĐ�
ĂĐĐoƵŶƚƐ�Ĩoƌ

*�dŚiƐ�ƌĂƟo�iƐ�ĐĂůĐƵůĂƚeĚ�ďĂƐeĚ�oŶ�ϮϬϮϰ�ƉĂĐŬĂŐiŶŐ�ƉƵƌĐŚĂƐeƐ�ĂŶĚ�ƚŚe�ϮϬϮϰ�ƉƌoĚƵĐƟoŶ�ǀoůƵme�iŶ�ƚoŶƐ͘�do�ƌeĮŶe�ƚŚe�ĚĂƚĂ͕�
iƚ�ǁiůů�ďe�ƌeĐĂůĐƵůĂƚeĚ�ƵƐiŶŐ�ĂĐƚƵĂů�ƉĂĐŬĂŐiŶŐ�ĐoŶƐƵmƉƟoŶ�Ĩoƌ�ƉƌoĚƵĐƟoŶ�iŶ�ƚŚe�ϮϬϮϱ�ƌeƉoƌƚ͘

Key Actions in 2024 Ambitions

• ComƉůeƚe�ƌeĚeƐiŐŶ�oĨ�oƵƌ��dC�ƌĂŶŐe�ǁiƚŚ�ďottůeƐ�
mĂĚe�oĨ�ϭϬϬй�ƌeĐǇĐůeĚ�,�W�͘

• CoŶƟŶƵĂƟoŶ�oĨ�Ɖiůoƚ�ƚeƐƚƐ�oŶ�oƵƌ��Ϯ��ƌĂŶŐe�ǁiƚŚ�
ƚŚe�ƌoůůoƵƚ�oĨ�ϱ>�ĐoŶƚĂiŶeƌƐ�mĂĚe�Ĩƌom�ƌeĐǇĐůeĚ�
ƉůĂƐƟĐͶĂ�ŬeǇ�ƐƚeƉ�iŶ�ƉƌeƉĂƌiŶŐ�Ĩoƌ�ůĂƌŐeƌͲƐĐĂůe�
ĚeƉůoǇmeŶƚ͘

• dŚe�CůeĂŶ�WĂĐŬ�ƉƌoũeĐƚ͕�ůĂƵŶĐŚeĚ�iŶ�DĂƌĐŚ�
ϮϬϮϮ�ǁiƚŚ�WoůǇWeĂ͕�ĂimeĚ�ƚo�ůoĐĂůůǇ�ǀĂůoƌiǌe�ƉeĂ�
ƐƚĂƌĐŚ�iŶƚo�ďioͲďĂƐeĚ͕�ǁĂƚeƌͲƐoůƵďůe�ďioƉůĂƐƟĐ͕�
ƉƌoǀiĚiŶŐ�Ă�ƐƵƐƚĂiŶĂďůe�ĂůƚeƌŶĂƟǀe�ƚo�ĨoƐƐiů�
ƉůĂƐƟĐƐ͘��eƐƉiƚe�ƉƌoŐƌeƐƐ͕�ƚŚe�ƉƌoũeĐƚ�ǁĂƐ�
ĚiƐĐoŶƟŶƵeĚ�ĚƵe�ƚo�ůĂĐŬ�oĨ�ĨƵŶĚiŶŐ͘

• ^ƚƌƵĐƚƵƌiŶŐ�oƵƌ�ƉƵƌĐŚĂƐiŶŐ�ƉƌoĐeĚƵƌeƐ�ƚo�ďetteƌ�
iŶƚeŐƌĂƚe�eŶǀiƌoŶmeŶƚĂů�ĐƌiƚeƌiĂ�ĂŶĚ�eŶƐƵƌe�
ĐoŶƐiƐƚeŶĐǇ�iŶ�mĂƚeƌiĂů�ƐeůeĐƟoŶ͘

• �ƐƚĂďůiƐŚiŶŐ�Ă�ĐƌoƐƐͲĨƵŶĐƟoŶĂů�ǁoƌŬiŶŐ�ŐƌoƵƉ�
ĚeĚiĐĂƚeĚ�ƚo�ƌeǀieǁiŶŐ�ƌeĐǇĐůeĚ�ĂŶĚ�ƌeƵƐeĚ�
ƉĂĐŬĂŐiŶŐ͕�ƚo�ĐomďiŶe�eǆƉeƌƟƐe�ĂŶĚ�ĂĐĐeůeƌĂƚe�
ƐƵƐƚĂiŶĂďůe�iŶŶoǀĂƟoŶ͘

• ^ƚƌeĂmůiŶiŶŐ�oƵƌ�ƉĂĐŬĂŐiŶŐ�ĨoůůoǁiŶŐ�ƚŚe�
ĐoŶƐoůiĚĂƟoŶ�oĨ�oƵƌ�ƉƌoĚƵĐƟoŶ�Ăƚ�oƵƌ�Ŷeǁ�
Ɛiƚe͕�ďǇ�ĂĚĂƉƟŶŐ�ĨoƌmĂƚƐ�ĂŶĚ�ƉƌoĐeƐƐeƐ�ƚo�
moĚeƌŶiǌeĚ�eƋƵiƉmeŶƚ͘

PACKAGING

RESPONSIBLE PURCHASING

2 0 242 0 2 3

8

We aim to reach 50% recycled plastic in our primary packaging by 2030.

Breakdown of primary plastic packaging 
purchase volume by life cycle stage

Virgin Recycled

2030

of the total weight of packaging 
purchases 

;WƌimĂƌǇ͕ �ƐeĐoŶĚĂƌǇ͕ �ĂŶĚ�ƚeƌƟĂƌǇͿ



EVOLUTION OF WASTE VOLUME

WASTE MANAGEMENT

�eƚǁeeŶ�ϮϬϭϵ�ĂŶĚ�ϮϬϮϯ͕�oƵƌ�ǁĂƐƚe�
mĂŶĂŐemeŶƚ�ƵŶĚeƌǁeŶƚ�ƐeǀeƌĂů�ƐiŐŶiĮĐĂŶƚ�
ĐŚĂŶŐeƐ͘

/ƚ�iƐ�imƉoƌƚĂŶƚ�ƚo�Ŷoƚe�ƚŚĂƚ�ƚŚeƐe�ĚĂƚĂ�
eǆĐůƵĚe�eǆĐeƉƟoŶĂů�ǁĂƐƚe�ůiŶŬeĚ�ƚo�ƚŚe�
ĚemoůiƟoŶ�ĂŶĚ�ƌeĐoŶƐƚƌƵĐƟoŶ�oĨ�oƵƌ�
ĨĂĐƚoƌǇ͘

/Ŷ�ϮϬϮϬ͕�ĨoůůoǁiŶŐ�ƚŚe�Įƌe�ĂŶĚ�ƚŚe�
ƚemƉoƌĂƌǇ�ƌeůoĐĂƟoŶ�oĨ�oƵƌ�ƉƌoĚƵĐƟoŶ͕�
ǁe�ŚĂĚ�ƚo�ĐoůůĂďoƌĂƚe�ǁiƚŚ�Ŷeǁ�
ƐƵďĐoŶƚƌĂĐƚoƌƐ͘�dŚiƐ�ƚƌĂŶƐiƟoŶ�ůeĚ�ƚo�
Ɛome�ƋƵĂůiƚǇ�iƐƐƵeƐ͘�,oǁeǀeƌ͕ �moƐƚ�oĨ�ƚŚe�
ĂīeĐƚeĚ�ƉƌoĚƵĐƚƐ�ǁeƌe�ƌeͲƵƐeĚ�iŶƚeƌŶĂůůǇͶ
ƚŚƌoƵŐŚ�ƌeĚiƐƚƌiďƵƟoŶ͕�ƌeƉĂĐŬĂŐiŶŐ͕�oƌ�
ƌeƵƐe�iŶ�Ŷeǁ�ƉƌoĚƵĐƟoŶ�ƌƵŶƐ͘�dŚe�ǀoůƵmeƐ�
ƚŚĂƚ�ĐoƵůĚ�Ŷoƚ�ďe�ƌeĐoǀeƌeĚ�ǁeƌe�ŚĂŶĚůeĚ�
iŶ�ĐomƉůiĂŶĐe�ǁiƚŚ�ƐƚĂŶĚĂƌĚƐ�ďǇ�oƵƌ�
ĐeƌƟĮeĚ�ǁĂƐƚe�ĐoůůeĐƚoƌ͘

dŚe�ǇeĂƌƐ�ϮϬϮϭ�ĂŶĚ�ϮϬϮϮ�ǁeƌe�mĂƌŬeĚ�
ďǇ�ŶƵmeƌoƵƐ�ĐŚĂůůeŶŐeƐ͗�iŶŇĂƟoŶ͕�ƐƵƉƉůǇ�
ƐŚoƌƚĂŐeƐ͕�ĂŶĚ�ƉƌoĚƵĐƟoŶ�ƐƉƌeĂĚ�ĂĐƌoƐƐ�
mƵůƟƉůe�ƐiƚeƐ͘�do�eŶƐƵƌe�ĐoŶƟŶƵiƚǇ�ĂŶĚ�
ĂǀoiĚ�ƐŚoƌƚĂŐeƐ͕�ǁe�eŶŐĂŐeĚ�iŶ�mĂƐƐiǀe�
ĂŶĚ�ƉƌeǀeŶƟǀe�ƉƵƌĐŚĂƐeƐ�oĨ�ƌĂǁ�mĂƚeƌiĂůƐ�
ĂŶĚ�ƉĂĐŬĂŐiŶŐ͘�tŚiůe�ŶeĐeƐƐĂƌǇ�iŶ�ƚŚe�ƐŚoƌƚ�
ƚeƌm͕�ƚŚiƐ�ƐƚƌĂƚeŐǇ�ůeĚ�ƚo�oǀeƌƐƚoĐŬiŶŐ͕�Ă�
mƵůƟƉůiĐĂƟoŶ�oĨ�ĐoŶƚĂiŶeƌƐ�ƵƐeĚ͕�ĂŶĚ�ƌĂǁ�

mĂƚeƌiĂůƐ�ƌeĂĐŚiŶŐ�eŶĚ�oĨ�ůiĨe͘�ComďiŶeĚ�
ǁiƚŚ�moƌe�ĨƌeƋƵeŶƚ�ƋƵĂůiƚǇ�iƐƐƵeƐ͕�ƚŚeƐe�
ĨĂĐƚoƌƐ�ƌeƐƵůƚeĚ�iŶ�Ă�ƐiŐŶiĮĐĂŶƚ�iŶĐƌeĂƐe�iŶ�
oƵƌ�ǁĂƐƚe�ǀoůƵmeƐ͘

/Ŷ�ϮϬϮϮ͕�ĂŶ�imƉoƌƚĂŶƚ�miůeƐƚoŶe�ǁĂƐ�
ƌeĂĐŚeĚ͗�ǁe�ƐƚƌeŶŐƚŚeŶeĚ�oƵƌ�ĐoůůĂďoƌĂƟoŶ�
ǁiƚŚ�ƐƵďĐoŶƚƌĂĐƚoƌƐ�ƚo�imƉƌoǀe�ƉƌoĚƵĐƟoŶ�
ƋƵĂůiƚǇ�ĂŶĚ�ďetteƌ�mĂŶĂŐe�ƵŶƐoůĚ�ŐooĚƐ͘�
dŚiƐ�ũoiŶƚ�eīoƌƚ�ůeĚ�ƚo�ƐiŐŶiĮĐĂŶƚ�ƉƌoŐƌeƐƐ�
iŶ�ƚŚe�iŶƚeƌŶĂů�ƌeǀĂůoƌiǌĂƟoŶ�oĨ�ŚĂǌĂƌĚoƵƐ�
ǁĂƐƚe͘��ƚ�ƚŚe�ƐĂme�Ɵme͕�ǁe�ĐoͲĚeǀeůoƉeĚ�
Ă�ƌeƐƉoŶƐiďůe�ƉƵƌĐŚĂƐiŶŐ�ƉoůiĐǇ͕ �ůĂǇiŶŐ�
ƚŚe�ĨoƵŶĚĂƟoŶƐ�Ĩoƌ�Ă�moƌe�ďĂůĂŶĐeĚ�ĂŶĚ�
ƐƵƐƚĂiŶĂďůe�ĂƉƉƌoĂĐŚ�ƚo�ƉƌoĐƵƌemeŶƚ͘

:ƵŶe�ϮϬϮϯ�mĂƌŬeĚ�ƚŚe�ƌeƐƵmƉƟoŶ�oĨ�oŶͲ
Ɛiƚe�ƉƌoĚƵĐƟoŶ�ĂŶĚ�ƚŚe�imƉůemeŶƚĂƟoŶ�
oĨ�Ŷeǁ�ƉƌĂĐƟĐeƐ͘�dŚeƐe�eīoƌƚƐ�ƉĂǀe�ƚŚe�
ǁĂǇ�Ĩoƌ�ůĂƐƟŶŐ�imƉƌoǀemeŶƚƐ�iŶ�oƵƌ�ǁĂƐƚe�
mĂŶĂŐemeŶƚ͘

2024: An Encouraging but Still Incomplete 
Trend

dŚe�ǇeĂƌ�ϮϬϮϰ�ƐŚoǁƐ�Ă�ĐůeĂƌ�ĚeĐƌeĂƐe�
iŶ�ǁĂƐƚe�ǀoůƵmeƐ͘�dŚiƐ�ƌeĚƵĐƟoŶ�iƐ�Ă�
ƉoƐiƟǀe�ƐiŐŶ͕�ďƵƚ�iƚ�mƵƐƚ�ďe�iŶƚeƌƉƌeƚeĚ�
ǁiƚŚ�ĐĂƵƟoŶ͗�Ĩoƌ�ůoŐiƐƟĐĂů�ƌeĂƐoŶƐ͕�Ŷoƚ�Ăůů�
ϮϬϮϰ�ǁĂƐƚe�ŚĂƐ�Ǉeƚ�ďeeŶ�ĚiƐƉoƐeĚ�oĨ͘ �dŚe�
ĂǀĂiůĂďůe�ĮŐƵƌeƐ�ƚŚeƌeĨoƌe�ƌeŇeĐƚ�oŶůǇ�ƉĂƌƚ�
oĨ�ƚŚe�ƌeĂůiƚǇ͘

2025: Towards a Consolidated View

�Ǉ�ĐomďiŶiŶŐ�ƚŚe�ĚĂƚĂ�Ĩƌom�ϮϬϮϰ�ĂŶĚ�ϮϬϮϱ͕�
ǁe�ǁiůů�ŐĂiŶ�ĂŶ�ĂĐĐƵƌĂƚe�ĂŶĚ�ĐomƉůeƚe�
ƉiĐƚƵƌe�oĨ�oƵƌ�ǁĂƐƚe�mĂŶĂŐemeŶƚ͘�dŚiƐ�
ũoiŶƚ�ĂŶĂůǇƐiƐ�ǁiůů�mĂŬe�iƚ�ƉoƐƐiďůe�ƚo�
meĂƐƵƌe�ƚŚe�ĂĐƚƵĂů�eīeĐƟǀeŶeƐƐ�oĨ�ƚŚe�
meĂƐƵƌeƐ�imƉůemeŶƚeĚ�ĂŶĚ�ĐoŶĮƌm�ƚŚe�
ƐoůiĚiƚǇ�oĨ�ƚŚe�ĨoƵŶĚĂƟoŶƐ�ůĂiĚ�ƐiŶĐe�ϮϬϮϯ͘
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Breakdown of Waste Volume (tons)

EoŶͲŚĂǌĂƌĚoƵƐ�ǁĂƐƚe�ʹ�eǆƚeƌŶĂů�ĚiƐƉoƐĂů
EoŶͲŚĂǌĂƌĚoƵƐ�ǁĂƐƚe�ʹ�eǆƚeƌŶĂů�ƌeĐoǀeƌǇ
EoŶͲŚĂǌĂƌĚoƵƐ�ǁĂƐƚe�ʹ�iŶƚeƌŶĂů�ƌeĐoǀeƌǇ
,ĂǌĂƌĚoƵƐ�ǁĂƐƚe�ʹ�eǆƚeƌŶĂů�ĚiƐƉoƐĂů
,ĂǌĂƌĚoƵƐ�ǁĂƐƚe�ʹ�eǆƚeƌŶĂů�ƌeĐoǀeƌǇ
,ĂǌĂƌĚoƵƐ�ǁĂƐƚe�ʹ�iŶƚeƌŶĂů�ƌeĐoǀeƌǇ



OPTIMIZING our reuse,  
sorting, and recycling systems

WASTE MANAGEMENT

*�tĂƐƚe�ƚŚĂƚ�ĐĂŶ�eŶĚĂŶŐeƌ�ŚeĂůƚŚ�oƌ�ƚŚe�eŶǀiƌoŶmeŶƚ�ĚƵe�ƚo�iƚƐ�ĐŚemiĐĂů͕�ďioůoŐiĐĂů͕�oƌ�ƉŚǇƐiĐĂů�ƉƌoƉeƌƟeƐ͘�/ƚ�iŶĐůƵĚeƐ�ƚoǆiĐ͕�ŇĂmmĂďůe͕� 
oƌ�ĐoƌƌoƐiǀe�ƐƵďƐƚĂŶĐeƐ�ĂŶĚ�ƌeƋƵiƌeƐ�ƐƉeĐiĂů�ƚƌeĂƚmeŶƚ�ƚo�eŶƐƵƌe�ƐĂĨe�ŚĂŶĚůiŶŐ͕�ƐƚoƌĂŐe͕�ĂŶĚ�ĚiƐƉoƐĂů͘
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39%
of our total waste is revalorized 

through reuse, recycling, or 
ĚoŶĂƟoŶ�

(+11 % compared to 2023)

59%
of our total waste is 

ĐůĂƐƐiĮeĚ�ĂƐ�hazardous 

;Ͳϭϯй�ĐomƉĂƌeĚ�ƚo�ϮϬϮϯͿ

4kg
of hazardous* waste generated for 

eǀeƌǇ�ƚoŶ�oĨ�ƉƌoĚƵĐƟoŶ

8,5kg
of hazardous and non-hazardous 

waste generated per ton of 
ƉƌoĚƵĐƟoŶ

HAZARDOUS WASTE (t)* NON-HAZARDOUS WASTE (t) TOTAL (t)

 Managed 
INTERNALLY

Managed 
EXTERNALLY

Managed 
INTERNALLY

Managed
INTERNALLY

Elimination - 9,72 - 11,52 21,24

Incineration  
(with energy recovery) - 0,00 - 0,00 0,00

Incineration  
(without energy recovery) - 0,00 - 0,00 0,00

Landfill - 0,00 - 11,52 11,52

Other treatment methods - 9,72 - 0,00 9,72

Non-Elimination 9,92 1,00 0,00 2,71 13,63

Reuse 0,28 0,00 0,00 0,00 0,28

Recycling 8,93 0,00 0,00 2,71 11,64

Other recovery methods 0,71 1,00 0,00 0,00 1,71

Total Hazardous Waste*  

20,64 t
Total Non-Hazardous Waste

 14,23 t
Total Waste

 34,86 t
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Aquatic Acute 1 : H400 Very toxic to aquatic organisms
Aquatic Chronic 1 : H410 May cause long-lasting harmful effects

Aquatic Chronic  2 : H411 - Toxic to aquatic life with long-lasting 
harmful effects.

Aquatic Chronic  H412 - Harmful to aquatic life with long-lasting 
harmful effects

Unclassified Harmful to the aquatic environment

20232022202120202019

Sales Volume Breakdown (tons) by Aquatic Toxicity Classification 
(biocides, detergents, and water treatment products)

For several years, Realco has been active-

ly committed to reducing the toxicity of its 

cleaning solutions, with a clear objective:  
improving the environmental impact of  
our products. 

Actions undertaken from 2023 to 2024 

�eƚǁeeŶ�ϮϬϮϯ�ĂŶĚ�ϮϬϮϰ͕�ǁe�iŶiƟĂƚeĚ�Ă�ƐƚƌĂƚeŐiĐ�
ƌeŇeĐƟoŶ�oŶ�ƐƵƐƚĂiŶĂďiůiƚǇ�ĂƉƉůieĚ�ƚo�ĐůeĂŶiŶŐ�ƐoůƵƟoŶƐ͘�
dŚiƐ�ƉƌoĐeƐƐ�ůeĚ�ƚo�ƚŚe�ĚeĮŶiƟoŶ�oĨ�Ă�ĐůeĂƌ�ĐoŶĐeƉƚ�
oĨ�eĐoͲĨoƌmƵůĂƟoŶ͕�ǁŚiĐŚ�ǁiůů�eŶĂďůe�ƵƐ�ƚo�ĂƐƐeƐƐ�oƵƌ�
eŶƟƌe�Ɖoƌƞoůio�ĂĐĐoƌĚiŶŐ�ƚo�oďũeĐƟǀe�eŶǀiƌoŶmeŶƚĂů�
ĐƌiƚeƌiĂ�ĂŶĚ�ĂůiŐŶ�iƚ�ǁiƚŚ�oƵƌ�ǀiƐioŶ͘

Our ambitions

• �Ǉ�ƚŚe�eŶĚ�oĨ�ϮϬϮϱ͕�ǁe�ǁiůů�eůimiŶĂƚe�ƚŚe�ůĂƐƚ�
ĚeƚeƌŐeŶƚ�ƐƟůů�ĐůĂƐƐiĮeĚ�ĂƐ�CĂƚeŐoƌǇ�Ϯ�Ĩoƌ�ĂƋƵĂƟĐ�
ƚoǆiĐiƚǇ͘

• �Ǉ�ϮϬϯϬ͕�ǁe�ĂůƐo�Ăim�ƚo�ƌeĨoƌmƵůĂƚe�CĂƚeŐoƌǇ�ϯ�
ƉƌoĚƵĐƚƐͶƉĂƌƟĐƵůĂƌůǇ�oƵƌ�ĮůƚƌĂƟoŶ�ƌĂŶŐeͶƐo�ƚŚĂƚ�
ƚŚeǇ�Ăƌe�Ŷo�ůoŶŐeƌ�ĐůĂƐƐiĮeĚ�iŶ�ƚŚiƐ�ĐĂƚeŐoƌǇ͘

�Ɛ�Ĩoƌ�ďioĐiĚeƐ͕�ǁŚiĐŚ�ǁiůů�ĂůǁĂǇƐ�ƌemĂiŶ�ĐůĂƐƐiĮeĚ�
ĚƵe�ƚo�ƚŚeiƌ�ǀeƌǇ�ŶĂƚƵƌe͕�oƵƌ�ZΘ��eīoƌƚƐ�Ăƌe�ĨoĐƵƐeĚ�
oŶ�ĚeǀeůoƉiŶŐ�ĂŶĚ�ƌeƐeĂƌĐŚiŶŐ�moƌe�eŶǀiƌoŶmeŶƚĂůůǇ�
ĨƌieŶĚůǇ�ĂůƚeƌŶĂƟǀeƐ�ƚŚĂƚ�ĐomďiŶe�eīeĐƟǀeŶeƐƐ�ǁiƚŚ�
ƌeƐƉoŶƐiďiůiƚǇ͘

,ͲƉŚƌĂƐeƐ�;,ĂǌĂƌĚ�ƐƚĂƚemeŶƚƐͿ�Ăƌe�ĚeĮŶeĚ�ďǇ�ƚŚe��h�
C>W�ZeŐƵůĂƟoŶ͕�ǁŚiĐŚ�ĚeƌiǀeƐ�Ĩƌom�ƚŚe�hŶiƚeĚ�EĂƟoŶƐ͛�
'ůoďĂůůǇ�,ĂƌmoŶiǌeĚ�^ǇƐƚem�;',^Ϳ͘�dŚeǇ�ĚeƐĐƌiďe�ƚŚe�
ƐƉeĐiĮĐ�ŚĂǌĂƌĚƐ�oĨ�ĐŚemiĐĂů�ƐƵďƐƚĂŶĐeƐ�;e͘Ő͕͘�,ϰϬϬ͗�
͞seƌǇ�ƚoǆiĐ�ƚo�ĂƋƵĂƟĐ�ůiĨe͟Ϳ͘�DĂiŶůǇ�ƵƐeĚ�iŶ�ůĂďeůiŶŐ�
ĂŶĚ�^ĂĨeƚǇ��ĂƚĂ�^ŚeeƚƐ�;^�^Ϳ͕�ƚŚeǇ�eŶĂďůe�ƐƚĂŶĚĂƌĚiǌeĚ�
ĐommƵŶiĐĂƟoŶ�oĨ�ƌiƐŬƐ͕�ĨĂĐiůiƚĂƟŶŐ�ƚŚe�mĂŶĂŐemeŶƚ�oĨ�
ŚĂǌĂƌĚoƵƐ�ƐƵďƐƚĂŶĐeƐ�ǁoƌůĚǁiĚeͶƉĂƌƟĐƵůĂƌůǇ�Ĩoƌ�ĐomͲ
ƉĂŶieƐ͕�ƚƌĂŶƐƉoƌƚeƌƐ͕�ĂŶĚ�ƌeŐƵůĂƚoƌǇ�ĂƵƚŚoƌiƟeƐ͘

te�ƵƐe�ƚŚeƐe�ƐƚĂŶĚĂƌĚƐ͕�ƐƵĐŚ�ĂƐ�ƚŚe�,ͲƉŚƌĂƐeƐ�ĚeĮŶeĚ�
ďǇ�ƚŚe�C>W�ZeŐƵůĂƟoŶ͕�ƚo�ĂƐƐeƐƐ�ƚŚe�ƐĂůe�oĨ�oƵƌ�ƉƌoĚƵĐƚƐ�
ĐůĂƐƐiĮeĚ�ĂƐ�ŚĂƌmĨƵů�ƚo�ƚŚe�eŶǀiƌoŶmeŶƚ͘�dŚiƐ�ĂůůoǁƐ�ƵƐ�
ƚo�eŶƐƵƌe�ƚŚĂƚ�oƵƌ�ƉƌoĚƵĐƚƐ�ĐomƉůǇ�ǁiƚŚ�iŶƚeƌŶĂƟoŶĂů�
ƐĂĨeƚǇ�ƐƚĂŶĚĂƌĚƐ͕�ǁŚiůe�ĂůƐo�ĨĂĐiůiƚĂƟŶŐ�ĐůeĂƌ�ĐommƵŶiͲ
ĐĂƟoŶ�oĨ�ƚŚe�ƌiƐŬƐ�ĂƐƐoĐiĂƚeĚ�ǁiƚŚ�ƚŚeiƌ�ƵƐe�ĂŶĚ�ƚƌĂŶƐͲ
Ɖoƌƚ͘

Classification According to the EU CLP Regulation

2024

ϱϬϬ

ϭϬϬϬ

ϭϱϬϬ

2000

ϮϱϬϬ

3000



PRESERVING OUR RESOURCES

BIODIVERSITY

EVOLUTION OF  
ECOCERT-CERTIFIED PRODUCTS

^iŶĐe�ϮϬϭϵ͕�ZeĂůĐo�ŚĂƐ�ďeeŶ�ƉƵƌƐƵiŶŐ�Ă�
ƐƚƌĂƚeŐiĐ�ƚƌĂŶƐiƟoŶ�ƚoǁĂƌĚ�Ă�moƌe�ƐƵƐƚĂiŶĂďůe�
oīeƌiŶŐ�ďǇ�ƉƌoŐƌeƐƐiǀeůǇ�ƌeƉůĂĐiŶŐ�ƚŚe��h�
�ĐoůĂďeů�ǁiƚŚ��CKC�Zd�ĐeƌƟĮĐĂƟoŶ͘�&ƌom�
ϱ�ĐeƌƟĮeĚ�ƌeĨeƌeŶĐeƐ�;ϱй�oĨ�ƐĂůeƐ�ǀoůƵmeͿ�
iŶ�ϮϬϭϵ͕�ǁe�ƌeĂĐŚeĚ�ϰϬ�ƌeĨeƌeŶĐeƐ�iŶ�ϮϬϮϰ͕�
ƌeƉƌeƐeŶƟŶŐ�ϭϵй�oĨ�ƐĂůeƐ�ǀoůƵme͘

�eƚǁeeŶ�ϮϬϮϯ�ĂŶĚ�ϮϬϮϰ͕�ƚŚe�ƐĂůeƐ�ǀoůƵme�
oĨ��CKC�ZdͲĐeƌƟĮeĚ�ƉƌoĚƵĐƚƐ�iŶĐƌeĂƐeĚ�iŶ�
ĂďƐoůƵƚe�ǀĂůƵe͕�ďƵƚ�ƚŚe�ƉeƌĐeŶƚĂŐe�ƌemĂiŶeĚ�
ƐƚĂďůe͘�dŚiƐ�iƐ�eǆƉůĂiŶeĚ�ďǇ�ƐƚƌoŶŐ�ŐƌoǁƚŚ�
iŶ�ƚŚe��Ϯ��ĚeƉĂƌƚmeŶƚƐ�;&ooĚ�/ŶĚƵƐƚƌǇ�
ĂŶĚ�&ooĚƐeƌǀiĐe�Θ�ZeƚĂiůͿ͕�ǁŚiůe�ƚŚe��ϮC�
ĚeƉĂƌƚmeŶƚͶǁŚeƌe�ƚŚe�mĂũoƌiƚǇ�oĨ�ƉƌoĚƵĐƚƐ�
Ăƌe�ĐeƌƟĮeĚͶiƐ�eǆƉeƌieŶĐiŶŐ�Ă�ĚeĐůiŶe�ůiŶŬeĚ�
ƚo�ƚŚe�iŶƚƌoĚƵĐƟoŶ�oĨ�Ŷeǁ�ƉĂĐŬĂŐiŶŐ͘

2030 OBJECTIVES

ZeĂůĐo�ŚĂƐ�Ɛeƚ�Ă�ƚĂƌŐeƚ�Ĩoƌ�Ϯϱй�oĨ�iƚƐ�ƐĂůeƐ�ƚo�
Đome�Ĩƌom��CKC�ZdͲĐeƌƟĮeĚ�ƉƌoĚƵĐƚƐ͘�do�
ĂĐŚieǀe�ƚŚiƐ͕�ǁe�Ăƌe�ƉƌoŐƌeƐƐiǀeůǇ�eǀoůǀiŶŐ�
oƵƌ��ϮC�ƌĂŶŐe�ƚo�iŶĐƌeĂƐe�iƚƐ�ƐŚĂƌe�oĨ�
ƐĂůeƐ�ǀoůƵme͕�ǁŚiůe�ĐoŶƟŶƵiŶŐ�ƚo�eǆƉĂŶĚ�
&ooĚ�^eƌǀiĐeƐ�ƚŚƌoƵŐŚ�ĐoͲďƌĂŶĚiŶŐ�ĂŶĚ�ďǇ�
ƐƚƌeŶŐƚŚeŶiŶŐ�ƚŚe�ǀĂůƵe�oĨ�oƵƌ�ůoŶŐͲƚeƌm�
ƉĂƌƚŶeƌƐŚiƉƐ͘

BREAKDOWN OF SALES VOLUME IN TONS: ECOCERT PRODUCTS

5 35312710

ECODÉTERGENT

Our certified detergents can be identified by this logo.
Detergents certified by ECOCERT Greenlife according to the 

ECOCERT “Ecodetergent” standard, 
available at http://detergents.ecocert.com
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2030

Number of references

19%

ECOCERT-certified products Other products
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INTRODUCTION

Ore pre exerum Accate molupta necepedit 
quas a conseque et lis etus. Quianis dolorio 
restrum quid est aut aute ped eum ad 
quaspient. Esedictem eum repere apissimus 
andam nihicias ma quas doluptas aliat.

The year 2024 marks a return to normal after four 
years of outsourcing following the factory fire 
in January 2020. Subcontracting has once again 
become a choice. The reintegration of production 
has enabled better control of costs and product 
quality—as evidenced by the gross margin, which 
improved significantly in 2024.
Realco’s revenue amounted to €11,684k in 
2023—representing a 20.2% increase compared 
to 2022.

FINANCIAL REPORT
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ANNUAL ACCOUNTS

During the financial year ended December 31, 2024, the Company achieved a turnover of EUR 
12,414,584.59. The balance sheet total amounts to EUR 16,829,089.29. The financial year closed with a 
profit of EUR 263,851.58. The retained earnings from the previous year amount to EUR 110,113.62. The 
profit to be allocated therefore stands at EUR 373,965.20.

ASSETS

• Intangible fixed assets continue to decrease 
slightly, as historical depreciation exceeds new 
investments in patents, regulatory files, and IT 
software.

• Tangible fixed assets are declining, since major 
investments were made in 2023 for the new 
plant.

• Financial fixed assets increased by €267k, 
reflecting the additional bridge financing 
investment made in OneLife in December 
2024.

• The €182k increase in inventory can be 
explained by the use of new enzymes, 
ongoing packaging changes (notably for our 
Eezym consumer product line), and technical 
equipment to support our growing Food 
Services sector.

• Trade receivables continue to decrease even as 
revenue increases.

• Other receivables mainly relate to the expected 
earnout payment for 2024 (following the sale 
of the Pool activity, to be received in 2025), 
the investment grant awarded by the Walloon 
Region for the new plant, and the Realzyme 
dividend.

• Cash and cash equivalents decreased to 
around €300k, reflecting the pre-financing of 
investments in tangible and intangible assets, 
and above all the financing of OneLife.

LIABILITIES

• Tax-exempt reserves correspond to the 
deferred taxation of insurance indemnities 
received for the building, equipment, and 
electronic equipment, for which investments 
were not made between 2020 and 2023.

• Provisions for risks and charges decreased 
slightly, as they were used to cover disputes 
that were settled in 2024, while new provisions 
were constituted.

• Capital grants correspond to the investment 
aid granted in 2024 (€470k) for the new 
plant, to be recognized in profit in line with 
depreciation.

• Long-term debt decreased despite the 
additional financing of the plant’s equipment.

Operating result for 2024 
amounts to �264,906 

— a 28% increase compared to 2023.

FINANCIAL REPORT
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6.7M 3.7M 1.5M
Food Industry Food Service

0.4M
Home Health
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Sales Breakdown (%)

TURNOVER BY BUSINESS SECTOR

+ 2,2 %FI

+ 16,6%FS

- 7,1%

+ 57,6 % HEALTH

Growth Rate by Sector

HOME

TOTAL + 6,3%

FINANCIAL REPORT

20
23



Food Industry
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FINANCIAL REPORT

The decline in sales of household products 
(“Home”) can be explained by the complete 
overhaul of the range—particularly to switch 
to 100% recycled and recyclable packaging.

Our flagship brand, Eezym, nevertheless 
maintained close to €1.0 million in sales for 
the year.

The Food Industry continues to grow thanks 
to new customers who offset a significant 
decrease from two major partners.

The Food Service sector sustained its growth 
for a second consecutive year (16.6% after 
23.3% in 2023)—particularly in institutional 
catering and restaurants.

Finally, it was sales to our subsidiary OneLife, 
dedicated to hygiene in the hospital sector, 
that drove strong growth in the “Health” 
segment in 2024. Thanks to the new plant, 
Realco was once again able to produce for its 
subsidiary.

Since the sale of the pool product range for private 
individuals in 2021, the strong growth of the B2B di-
visions has increased the share of high value-added 
sales in these segments.

At home Food Service Health



REALZYME

ZeĂůǌǇme�eŶĚeĚ�ϮϬϮϯ�ǁiƚŚ�Ă�ƚƵƌŶoǀeƌ�oĨ�
h^��ϭ͕ϯϵϴ͕ϭϴϯ͕�ƌeƉƌeƐeŶƟŶŐ�Ă�ϭϮ͘ϴй�ŐƌoǁƚŚ�
ĐomƉĂƌeĚ�ƚo�ƚŚe�ƉƌeǀioƵƐ�ǇeĂƌ͘
Eeƚ�oƌĚiŶĂƌǇ�iŶĐome�ĂmoƵŶƚeĚ�ƚo�h^��ϭϮϳ͕ϰϱϱ͕�
iŶĐƌeĂƐiŶŐ�ĂƐ�ƌeǀeŶƵe�ŐƌoǁƚŚ�moƌe�ƚŚĂŶ�oīƐeƚ�
ƚŚe�ĐoƐƚƐ�oĨ�Ŷeǁ�ƌeĐƌƵiƚmeŶƚƐ͘

ZeĂůǌǇme Ɛ͛�ƐĂůeƐ�ƌemĂiŶ�ƐƚƌoŶŐůǇ�ĐoŶŶeĐƚeĚ�
ƚo�ZeĂůĐo Ɛ͛�eǆƉeƌƟƐe�iŶ�ƚŚe�ĂŐƌiͲĨooĚ�ƐeĐƚoƌ�
;ĂƉƉůiĐĂƟoŶƐ�ƌeůĂƚeĚ�ƚo�ďioĮům�ƚƌeĂƚmeŶƚ�ĂŶĚ�
memďƌĂŶe�Įůƚeƌ�ĐůeĂŶiŶŐͿ͕�ǁiƚŚ�ϳϰй�oĨ�ƐĂůeƐ�
ĐomiŶŐ�Ĩƌom�ƚŚe��ioĮům�ĂŶĚ�&iůƚƌĂƟoŶ�ƉƌoĚƵĐƚ�
ƌĂŶŐeƐ͘

ZeĂůĐo Ɛ͛�ϳϱй�ƐƚĂŬe�iŶ�ZeĂůǌǇme�ŚĂƐ�ďeeŶ�
ĐoŶƐoůiĚĂƚeĚ�iŶƚo�ZeĂůĐo Ɛ͛�ĮŶĂŶĐiĂů�ƐƚĂƚemeŶƚƐ�
ƐiŶĐe�ϮϬϮϮ͘��ĂƐeĚ�oŶ�Ă�ǀĂůƵĂƟoŶ�ĐĂƌƌieĚ�oƵƚ�ďǇ�
ĂŶ�iŶĚeƉeŶĚeŶƚ�Įƌm�iŶ�DĂƌĐŚ�ϮϬϮϯ͕�ZeĂůǌǇme Ɛ͛�
eƋƵiƚǇ�ǁĂƐ�ǀĂůƵeĚ�Ăƚ��hZ�ϭ͘ϱ�miůůioŶ͘�^iŶĐe�
ZeĂůǌǇme Ɛ͛�ŐƌoǁƚŚ�ŚĂƐ�ƌemĂiŶeĚ�ĐoŶƐiƐƚeŶƚ�ǁiƚŚ�
ƚŚe�ǀĂůƵĂƟoŶ�ĂƐƐƵmƉƟoŶƐ͕�Ŷo�ĂĚũƵƐƚmeŶƚ�ǁĂƐ�
mĂĚe�ƚo�ƚŚiƐ�ĮŶĂŶĐiĂů�ĂƐƐeƚ�iŶ�ϮϬϮϰ͘

SUBSIDIARIES
ONELIFE

KŶe>iĨe�ĂĐŚieǀeĚ�Ă�ƚƵƌŶoǀeƌ�oĨ��hZ�ϴϴϳ͕ϲϮϴ�iŶ�
ϮϬϮϰ͕�Ă�ŐƌoǁƚŚ�oĨ�Ϯϭй�ĐomƉĂƌeĚ�ƚo�ϮϬϮϯ͘
�eůŐiƵm�ƌemĂiŶƐ�KŶe>iĨe Ɛ͛�ƌeĨeƌeŶĐe�mĂƌŬeƚ͕�ǁiƚŚ�
�hZ�ϯϭϬ͕ϴϲϮ�iŶ�ƐĂůeƐ͕�eŶĂďůiŶŐ�ƚŚe�ĐomƉĂŶǇ�ƚo�
mĂiŶƚĂiŶ�ĚiƌeĐƚ�ĐoŶƚĂĐƚ�ǁiƚŚ�ŚoƐƉiƚĂůƐ͘��ƵƐiŶeƐƐ�
iŶ��eůŐiƵm�iƐ�ĂůmoƐƚ�eŶƟƌeůǇ�ƌeĐƵƌƌiŶŐ͕�ǁiƚŚ�ƚŚe�
eǆĐeƉƟoŶ�oĨ�ƐĂůeƐ�oĨ��ĂďǇƐĐoƉeƐ͕�eŶĚoƐĐoƉe�
iŶƐƉeĐƟoŶ�eƋƵiƉmeŶƚ͘�^ĂůeƐ�iŶ��ƵƌoƉe�ƚŚƌoƵŐŚ�
ƚŚe�ĚiƐƚƌiďƵƚoƌ�ŶeƚǁoƌŬ�ĂmoƵŶƚeĚ�ƚo��hZ�
Ϯϲϵ͕ϭϳϵ͕�ƌeƉƌeƐeŶƟŶŐ�ϯϬй�oĨ�ƚoƚĂů�ƚƵƌŶoǀeƌ͘

/Ŷ�ϮϬϮϰ͕�KŶe>iĨe�ĂĐŚieǀeĚ�ŶeĂƌůǇ�ϭϱϬй�ŐƌoǁƚŚ�
iŶƚeƌŶĂƟoŶĂůůǇ͕ �ǁiƚŚ��hZ�ϯϬϲ͕ϰϳϴ�iŶ�eǆƉoƌƚ�ƐĂůeƐ͘�
dŚiƐ�ƉeƌĨoƌmĂŶĐe�ǁĂƐ�ƐƵƉƉoƌƚeĚ�ďǇ�Ă�ĚiƐƚƌiďƵƚoƌ�
ŶeƚǁoƌŬ�ƚŚĂƚ�ŐĂiŶeĚ�mĂƚƵƌiƚǇ͕ �ƉĂƌƟĐƵůĂƌůǇ�ƚŚĂŶŬƐ�
ƚo�ƚŚe�^eƉƚemďeƌ�eǀeŶƚ�ƚŚĂƚ�ďƌoƵŐŚƚ�ƚoŐeƚŚeƌ�
ĂƌoƵŶĚ�ƚŚiƌƚǇ�ĚiƐƚƌiďƵƚoƌƐ�Ăƚ�ƚŚe�KŶe>iĨe�Ɛiƚe͘

KŶe>iĨe Ɛ͛�ĮŶĂŶĐiĂů�ƉĂƌƟĐiƉĂƟoŶ�iŶ�ZeĂůĐo Ɛ͛�
ĂĐĐoƵŶƚƐ�ƌemĂiŶƐ�eƋƵiǀĂůeŶƚ�ƚo�ƚŚe�ĂmoƵŶƚƐ�
ĐoŶƚƌiďƵƚeĚ�Ăƚ�iŶĐoƌƉoƌĂƟoŶ�;ϮϬϭϰͿ͕�ƐƵďƐeƋƵeŶƚ�
ĐĂƉiƚĂů�iŶĐƌeĂƐeƐ�;ϮϬϭϱ͕�ϮϬϭϳ͕�ĂŶĚ�ϮϬϮϯͿ͕�ĂŶĚ�
ƚŚe�ĐoŶǀeƌƟďůe�ůoĂŶ�ŐƌĂŶƚeĚ�iŶ��eĐemďeƌ�
ϮϬϮϰ͕�Ĩoƌ�Ă�ƚoƚĂů�oĨ��hZ�ϭ͕ϲϰϵŬ͘�CoŶǀeƌƐeůǇ͕ �ƚŚe�
iŶiƟĂů�ĐoŶƚƌiďƵƟoŶ�iŶ�ŬiŶĚ�oĨ�ZeĂůĐo Ɛ͛�eŶǌǇmĂƟĐ�
eǆƉeƌƟƐe�ŚĂƐ�Ŷeǀeƌ�ďeeŶ�ǀĂůƵeĚ�iŶ�ƚŚe�ĂĐĐoƵŶƚƐ͘�
ZeĂůĐo Ɛ͛��oĂƌĚ�oĨ��iƌeĐƚoƌƐ�ĐoŶƐiĚeƌƐ�ƚŚĂƚ�ƚŚiƐ�
ǀĂůƵe�ĐĂŶ�ĐoŶƟŶƵe�ƚo�ďe�mĂiŶƚĂiŶeĚ�iŶ�ƚŚe�ϮϬϮϰ�
ĂĐĐoƵŶƚƐ͘
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RISKS MANAGEMENT
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GROWTH MANAGEMENT 

dŚe�moĚeƌŶiǌĂƟoŶ�oĨ�ƚŚe��ZW�ƐǇƐƚem�ĐƵƌƌeŶƚůǇ�
ƵŶĚeƌǁĂǇ�ǁiůů�imƉƌoǀe�Ă�ƌĂŶŐe�oĨ�ƉƌoĐeƐƐeƐ�
ĂŶĚ�ƐƵƉƉoƌƚ�ƚŚe�ŐƌoǁƚŚ�oĨ�oƵƌ�ƉƌoĚƵĐƟoŶ�
ĐĂƉĂĐiƚǇ͘͘

DEPENDENCE ON KEY POSITIONS

dŚe�ƐƚĂďiůiƚǇ�ĂŶĚ�ůoǇĂůƚǇ�oĨ�ƚŚe�mĂŶĂŐemeŶƚ�
ƚeĂm�ŚeůƉ�ƚo�ůimiƚ�ƚŚiƐ�ƌiƐŬ͕�ĂƐ�ĚoeƐ�ƚŚe�
ƌemƵŶeƌĂƟoŶ�ƉoůiĐǇ�iŶ�ƉůĂĐe͘

SUPPLIERS

/Ŷ�ĂĚĚiƟoŶ�ƚo�ƐiŐŶiŶŐ�ĐoŶƚƌĂĐƚƐ�ǁiƚŚ�iƚƐ�mĂiŶ�
ƐƵƉƉůieƌƐ͕�ZeĂůĐo�eŶƐƵƌeƐ�iƚ�ƐoƵƌĐeƐ�Ĩƌom�
ƐeǀeƌĂů�ƐƵƉƉůieƌƐ�Ĩoƌ�ƚŚe�ƐĂme�ƌĂǁ�mĂƚeƌiĂů͘�
&ƵƌƚŚeƌmoƌe͕�ƚŚe�ŶeƚǁoƌŬ�oĨ�ƐƵďĐoŶƚƌĂĐƚoƌƐ�
ĐƌeĂƚeĚ�ĨoůůoǁiŶŐ�ƚŚe�Įƌe�ƉƌoǀiĚeƐ�Ă�ďetteƌ�
ĚiƐƚƌiďƵƟoŶ�oĨ�ƌiƐŬ͘

CLIENTS 

dŚe�mƵůƟƚƵĚe�ĂŶĚ�ĚiǀeƌƐiƚǇ�oĨ�ZeĂůĐo Ɛ͛�ĐůieŶƚƐ�
;ĐomƉĂŶieƐ�ĂŶĚ�iŶĚiǀiĚƵĂů�ĐoŶƐƵmeƌƐ�ǀiĂ�
mĂũoƌ�ĚiƐƚƌiďƵƟoŶ�ĐŚĂiŶƐ�ƐƉeĐiĂůiǌeĚ�iŶ��/z�oƌ�
ĨooĚ�ƌeƚĂiůͿ�ƐiŐŶiĮĐĂŶƚůǇ�ůimiƚ�ƚŚiƐ�ƌiƐŬ͘�

DoŶiƚoƌiŶŐ�ƉƌoĐeĚƵƌeƐ�Ăƌe�iŶ�ƉůĂĐe�Ĩoƌ�
oƵƚƐƚĂŶĚiŶŐ�ƌeĐeiǀĂďůeƐ͕�ĂŶĚ�ďĂĚ�Ěeďƚ�ĐŚĂƌŐeƐ�
ŚĂǀe�ƌemĂiŶeĚ�Ăƚ�ǀeƌǇ�ůoǁ�ůeǀeůƐ�Ĩoƌ�ƐeǀeƌĂů�
ǇeĂƌƐ͘

CURRENCY RISK  

Doƌe�ƚŚĂŶ�ϵϱй�oĨ�ZeĂůĐo Ɛ͛�ƚƌĂŶƐĂĐƟoŶƐ�Ăƌe�
iŶǀoiĐeĚ�iŶ�eƵƌoƐ͘�dƌĂŶƐĂĐƟoŶƐ�iŶǀoiĐeĚ�iŶ�ǇeŶ�
;oŶe�ĐůieŶƚͿ�ĂŶĚ�iŶ�h^�ĚoůůĂƌƐ�;ƚo�oƵƌ�ƐƵďƐiĚiĂƌǇ�
ZeĂůǌǇmeͿ�Ăƌe�ĐoŶǀeƌƚeĚ�oŶ�Ă�ƌeŐƵůĂƌ�ďĂƐiƐ�ƚo�
ƐmooƚŚ�oƵƚ�eǆĐŚĂŶŐe�ƌĂƚe�eīeĐƚƐ͘

DEBT & LIQUIDITY

do�ĮŶĂŶĐe�ƚŚe�ĐoŶƐƚƌƵĐƟoŶ�oĨ�iƚƐ�Ŷeǁ�ƉůĂŶƚ�
;ĂŌeƌ�ƌeĐeiǀiŶŐ�iŶƐƵƌĂŶĐe�ĐomƉeŶƐĂƟoŶͿ͕�
ZeĂůĐo�ƐeĐƵƌeĚ�ĮŶĂŶĐiŶŐ�Ĩƌom�ƚǁo�ďĂŶŬƐ�ƚo�
ĚiǀeƌƐiĨǇ�ƌiƐŬ�ĂŶĚ�mĂiŶƚĂiŶeĚ�ĂĐĐeƐƐ�ƚo�ƐŚoƌƚͲ
ƚeƌm�ůoĂŶƐ�ƚo�ĂĚĚƌeƐƐ�ƉoƚeŶƟĂů�ĐĂƐŚ�Ňoǁ�
iƐƐƵeƐ͘

REGULATORY

dŚe�ZΘ��ĚeƉĂƌƚmeŶƚ͕�ǁiƚŚ�ƚŚe�ƐƵƉƉoƌƚ�oĨ�
oƚŚeƌ�ĚeƉĂƌƚmeŶƚƐ͕�eŶƐƵƌeƐ�ĐomƉůiĂŶĐe�ǁiƚŚ�
ƌeŐƵůĂƚoƌǇ�ƌeƋƵiƌemeŶƚƐ͘

TECHNOLOGICAL

ZeĂůĐo Ɛ͛�ƚeĐŚŶoůoŐiĐĂů�ůeĂĚeƌƐŚiƉ�iƐ�
ƐǇƐƚemĂƟĐĂůůǇ�moŶiƚoƌeĚ�ďǇ�oƵƌ�ZΘ��
ĚeƉĂƌƚmeŶƚ͕�ƐƵƉƉoƌƚeĚ�ďǇ�ĂŶ�/ŶƚeůůeĐƚƵĂů�
WƌoƉeƌƚǇ�ƐƉeĐiĂůiƐƚ͘

FIRE RISK

ComƉƌeŚeŶƐiǀe�iŶƐƵƌĂŶĐe�ĐoǀeƌĂŐe�Ĩoƌ�ďoƚŚ�
mĂƚeƌiĂů�ĚĂmĂŐe�ĂŶĚ�ďƵƐiŶeƐƐ�iŶƚeƌƌƵƉƟoŶ�
ĂůůoǁeĚ�ƵƐ�ƚo�ůimiƚ�ƚŚe�imƉĂĐƚ�oĨ�ƚŚe�iŶĐiĚeŶƚ�
ƚŚĂƚ�oĐĐƵƌƌeĚ�iŶ�:ĂŶƵĂƌǇ�ϮϬϮϬ�ĂŶĚ�ƚo�ĐoŶƟŶƵe�
oƉeƌĂƟoŶƐ͘�dŚe�Ŷeǁ�ƉůĂŶƚ�iƐ�eƋƵiƉƉeĚ�
ǁiƚŚ�Ă�ƐoƉŚiƐƟĐĂƚeĚ�ƐƉƌiŶŬůeƌ�ƐǇƐƚem�;�ĂƌůǇ�
^ƵƉƉƌeƐƐioŶ�&ĂƐƚ�ZeƐƉoŶƐeͿ�ƚo�miŶimiǌe�Įƌe�
ƌiƐŬƐ͘

INFLATION RISK

KŶe�oĨ�ƚŚe�ĐŚĂůůeŶŐeƐ�ZeĂůĐo�ŚĂƐ�ĨĂĐeĚ�iŶ�
ƌeĐeŶƚ�ǇeĂƌƐ�ƌeůĂƚeƐ�ƚo�ŐůoďĂů�ŇƵĐƚƵĂƟoŶƐ�iŶ�
ƚŚe�ƉƌiĐeƐ�oĨ�ƌĂǁ�mĂƚeƌiĂůƐ͕�eŶeƌŐǇ͕ �ĂŶĚ�ǁĂŐeƐ�
ƚŚƌoƵŐŚ�ƚŚe�ĂƵƚomĂƟĐ�iŶĚeǆĂƟoŶ�meĐŚĂŶiƐm͘�
��ƉƌoĐeƐƐ�ŚĂƐ�ƚŚeƌeĨoƌe�ďeeŶ�imƉůemeŶƚeĚ�ƚo�
ĨĂĐiůiƚĂƚe�ƚŚe�ƌeǀiƐioŶ�oĨ�ĐƵƐƚomeƌ�ƉƌiĐiŶŐ�ĂŶĚ�
eŶƐƵƌe�ƚŚe�ƉƌeƐeƌǀĂƟoŶ�oĨ�mĂƌŐiŶƐ͘
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PRODUCT DEVELOPMENTS

INTRODUCTION OF NEW PRODUCTS
Disruptive innovation

RE-ENGINEERING
Incremental innovation
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va
tio

n /ŶƚƌoĚƵĐe�Ŷeǁ�ƐoůƵƟoŶƐ�ĐĂƉĂďůe�oĨ�ƐƵƐƚĂiŶĂďůǇ�ƚƌĂŶƐĨoƌmiŶŐ�
ƉƌĂĐƟĐeƐ͘�dŚiƐ�ĂƉƉƌoĂĐŚ�iƐ�ďĂƐeĚ�oŶ�ĐƌeĂƟǀiƚǇ͕ �iĚeĂƟoŶ�
ƌeƐeĂƌĐŚ͕�ĂŶĚ�ĐoůůĂďoƌĂƟoŶ͕�Ăůů�iŶ�ƚŚe�ƐeƌǀiĐe�oĨ�ƚŚe�ƐoĐioͲ
eĐoůoŐiĐĂů�ƚƌĂŶƐiƟoŶ͘

CoŶƟŶƵoƵƐůǇ�imƉƌoǀe�ĂŶĚ�oƉƟmiǌe�oƵƌ�eǆiƐƟŶŐ�ƉƌoĚƵĐƚƐ�ĂŶĚ�
ƐeƌǀiĐeƐ͘�dŚiƐ�ĂƉƉƌoĂĐŚ�eŶŚĂŶĐeƐ�ƚŚeiƌ�ƉeƌĨoƌmĂŶĐe͕�ƌeƐƉoŶĚƐ�
moƌe�ƉƌeĐiƐeůǇ�ƚo�ĐƵƐƚomeƌ�ŶeeĚƐ͕�ĂŶĚ�ĂŶƟĐiƉĂƚeƐ�ƚŚe�ŚǇŐieŶe�
oĨ�ƚomoƌƌoǁ͘

Ac
tio

ns
in

 2
02

4 ϭϱ�Ŷeǁ�ĨoƌmƵůĂƐ�Ăƌe�ďeiŶŐ�ůĂƵŶĐŚeĚ͕�eǆƉĂŶĚiŶŐ�oƵƌ�Ɖoƌƞoůio�
ďǇ�ϳй͘

�moŶŐ�ƚŚeƐe�Ŷeǁ�ƉƌoĚƵĐƚƐ͕�ƚǁoͲƚŚiƌĚƐ�Ăƌe�iŶƚeŶĚeĚ�Ĩoƌ�
ƚŚe�ĂŐƌiͲĨooĚ�ƐeĐƚoƌ͕ �ǁŚeƌe�ǁe�Ăƌe�ƉĂǀiŶŐ�ƚŚe�ǁĂǇ�Ĩoƌ�Ŷeǁ�
ƐƵƐƚĂiŶĂďůe�ŚǇŐieŶe�ƉƌĂĐƟĐeƐ͕�ĐomďiŶiŶŐ�eĸĐieŶĐǇ͕ �ƐĂĨeƚǇ͕ �ĂŶĚ�
eŶǀiƌoŶmeŶƚĂů�ƌeƐƉoŶƐiďiůiƚǇ�iŶ�ůiŶe�ǁiƚŚ�oƵƌ�ĐommiƚmeŶƚƐ͘

ϯϬ�ĨoƌmƵůĂƐ�oƵƚ�oĨ�Ă�ƚoƚĂů�oĨ�ϮϯϬ�ŚĂǀe�ďeeŶ�ƌeƚŚoƵŐŚƚ�ĂŶĚ�
oƉƟmiǌeĚ͕�ƌeƉƌeƐeŶƟŶŐ�ϭϯй�oĨ�oƵƌ�Ɖoƌƞoůio͘

Doƌe�ƚŚĂŶ�ŚĂůĨ�oĨ�ƚŚeƐe�imƉƌoǀemeŶƚƐ�ĐoŶĐeƌŶ�oƵƌ��ϮC�ƌĂŶŐeƐ�
iŶƚeŶĚeĚ�Ĩoƌ�ƚŚe�ŐeŶeƌĂů�ƉƵďůiĐ�ĂŶĚ�ŚoƵƐeŚoůĚ�ĐůeĂŶiŶŐ͘��Ɛ�
ƉĂƌƚ�oĨ�ƚŚe�ƵƉĚĂƚe�oĨ�ƚŚe��CKC�Zd��ĐoĚĠƚeƌŐeŶƚ�sϲ�ƐƚĂŶĚĂƌĚ͕�
ǁe�ŚĂǀe�ĂĚĂƉƚeĚ�oƵƌ�ĨoƌmƵůĂƐ�ƚo�ĐomƉůǇ�ǁiƚŚ�iƚƐ�Ŷeǁ�
ƌeƋƵiƌemeŶƚƐ͘
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INNOVATION

At Realco, innovation lies at the heart of our progress. To meet today’s challenges and anticipate 

those of tomorrow, we have built a multidisciplinary team bringing together a wide range of expertise 

– filtration, biofilm, technical knowledge, water, global hygiene, and more. This diversity fuels our 

creativity and enables us to approach innovation from multiple, complementary perspectives.



RESEARCH & DEVELOPMENT

46
PROSPERITY

2023

01

02

03

04

05

2024 2025 2026 2027

01 COLD CLEANING

^iŶĐe�ϮϬϮϯ͕�ƚŚe�ĚeǀeůoƉmeŶƚ�ĂŶĚ�
ĐommeƌĐiĂůiǌĂƟoŶ�oĨ�eŶǌǇmĂƟĐ�ĨoƌmƵůĂƐ�
oƉeƌĂƟŶŐ�Ăƚ�ůoǁ�ƚemƉeƌĂƚƵƌeƐ�ŚĂǀe�ĚeůiǀeƌeĚ�
ƐiŐŶiĮĐĂŶƚ�eŶeƌŐǇ�ƐĂǀiŶŐƐ�Ĩoƌ�ƵƐeƌƐ͘�/Ŷ�
ϮϬϮϰ͕�ǁe�Ăƌe�ĐoŶƟŶƵiŶŐ�ƚo�imƉƌoǀe�ƚŚeƐe�
ĨoƌmƵůĂƟoŶƐ�ĂŶĚ�eǆƚeŶĚ�ƚŚem�ƚo�Ŷeǁ�ƌĂŶŐeƐ�
iŶ�ƚŚe�ĂŐƌiͲĨooĚ͕�ĨooĚƐeƌǀiĐe͕�ĂŶĚ�ƌeƚĂiů�
ƐeĐƚoƌƐ͕�ǁŚiůe�ƐƚƌeŶŐƚŚeŶiŶŐ�ĐoůůĂďoƌĂƟoŶ�
ǁiƚŚ�oƵƌ�ĮeůĚ�ƉĂƌƚŶeƌƐ�iŶ�oƌĚeƌ�ƚo�ĐoůůeĐƚ�ĚĂƚĂ͕�
ďƵiůĚ�ďƵƐiŶeƐƐ�ĐĂƐeƐ͕�ĂŶĚ�ďeƐƚ�ƐƵƉƉoƌƚ�oƵƌ�
ĐůieŶƚƐ�iŶ�ƚŚeiƌ�eŶeƌŐǇ�ƚƌĂŶƐiƟoŶ͘

INNOVATION

02 SUCOLIB

dŚe�^hCK>i��ƉƌoũeĐƚ�ĂimƐ�ƚo�ĚeǀeůoƉ�ĂŶ�
iŶŶoǀĂƟǀe�ĂŶĚ�ƐƵƐƚĂiŶĂďůe�ĐůeĂŶiŶŐ�ƉƌoĚƵĐƚ͕�
ĐomďiŶiŶŐ�ŶĂƚƵƌĂů�ĐomƉoƵŶĚƐ�ĂŶĚ�eŶǌǇmeƐ�ƚo�
eliminate Listeria monocytogenes�ďioĮůmƐ�oŶ�
ƐĂůmoŶ�iŶĚƵƐƚƌǇ�eƋƵiƉmeŶƚ͘��Ōeƌ�ůĂďoƌĂƚoƌǇ�
eǀĂůƵĂƟoŶƐ͕�ZeĂůĐo͕�iŶ�ĐoůůĂďoƌĂƟoŶ�ǁiƚŚ�
iƚƐ�iŶĚƵƐƚƌiĂů�ĂŶĚ�ĂĐĂĚemiĐ�ƉĂƌƚŶeƌƐ͕�ŚĂƐ�
ĚeǀeůoƉeĚ�ďioĮům�moĚeůƐ�ƚo�iĚeŶƟĨǇ�ďǇ�ƚŚe�
eŶĚ�oĨ�ϮϬϮϰ�ƚŚe�ďeƐƚ�moůeĐƵůĂƌ�ĐomďiŶĂƟoŶƐ�
ƚo�ĐoŶƚƌoů�Listeria monocytogenes�ďioĮůmƐ͘

03 SAMPLEZYM 

dŚe�ƌeƉƌeƐeŶƚĂƟǀeŶeƐƐ�oĨ�miĐƌooƌŐĂŶiƐm�
ƐĂmƉůiŶŐ�oŶ�iŶĚƵƐƚƌiĂů�ƐƵƌĨĂĐeƐ�iƐ�Ă�mĂũoƌ�
ĐŚĂůůeŶŐe͘�dŚe�^ĂmƉůeǌǇm�ƉƌoũeĐƚ͕�ĐƵƌƌeŶƚůǇ�
ƵŶĚeƌ�ĚeǀeůoƉmeŶƚ͕�ĂimƐ�ƚo�ƉƌoǀiĚe�ĂŶ�
iŶŶoǀĂƟǀe�eŶǌǇmĂƟĐ�ƐĂmƉůiŶŐ�meƚŚoĚ�
ĐĂƉĂďůe�oĨ�ĚeƚeĐƟŶŐ�miĐƌooƌŐĂŶiƐmƐ�ƚŚĂƚ�
ƌemĂiŶ�ƵŶĚeƚeĐƚĂďůe�ǁiƚŚ�ĐoŶǀeŶƟoŶĂů�
ƚeĐŚŶiƋƵeƐͶǁiƚŚoƵƚ�ƌeƋƵiƌiŶŐ�ĐŚĂŶŐeƐ�ƚo�
ĐƵƌƌeŶƚ�ƐĂmƉůiŶŐ�ƉƌĂĐƟĐeƐ͘�

O4 CLEAN PACK 

dŚiƐ�ƉƌoũeĐƚ͕�ǁŚiĐŚ�ĂimeĚ�ƚo�ĚeǀeůoƉ�Ă�
ƉƌoĚƵĐƚ�iŶ�ďioƉůĂƐƟĐ�ƉoĚƐ�mĂĚe�Ĩƌom�ƉeĂ�
ƐƚĂƌĐŚ͕�ǁĂƐ�ĚiƐĐoŶƟŶƵeĚ�ĨoůůoǁiŶŐ�ƚŚe�
ďĂŶŬƌƵƉƚĐǇ�oĨ�ƚŚe�ƉĂƌƚŶeƌ�WoůǇ�WeĂ�ĂŶĚ�ǁĂƐ�
oĸĐiĂůůǇ�ĐůoƐeĚ�iŶ�KĐƚoďeƌ�ϮϬϮϰ͘

05 KILLZYM

&ƵŶĚeĚ�ďǇ�ƚŚe�tĂŐƌĂůim�ĐomƉeƟƟǀeŶeƐƐ�
ĐůƵƐƚeƌ�ĂŶĚ�ĐoŶĚƵĐƚeĚ�iŶ�ĐoůůĂďoƌĂƟoŶ�ǁiƚŚ�
ƚŚe�hŶiǀeƌƐiƚǇ�oĨ�>iğŐe�ĂŶĚ��ϭϮ�CoŶƐƵůƟŶŐ͕�
ƚŚiƐ�ƉƌoũeĐƚ�ƐeeŬƐ�ƚo�ĚeǀeůoƉ�Ă�ďioĐiĚe�ďĂƐeĚ�
oŶ�ŶĂƚƵƌĂůͲoƌiŐiŶ�iŶŐƌeĚieŶƚƐ�ƚo�ƚƌĂŶƐĨoƌm�
ĚiƐiŶĨeĐƟoŶ�ƉƌĂĐƟĐeƐ�iŶ�ƚŚe�ĨooĚ�iŶĚƵƐƚƌǇ�ĂŶĚ�
ƌeĚƵĐe�ƚŚe�eĐoůoŐiĐĂů�ĨooƚƉƌiŶƚ�oĨ�ďioĐiĚeƐ͘�
�Ōeƌ�ĂŶ�iŶiƟĂů�ĮůiŶŐ�iŶ�DĂƌĐŚ�ϮϬϮϰ�ĂŶĚ�Ă�
ƐeĐoŶĚ�iŶ�^eƉƚemďeƌ͕ �ƚŚe�ĐůoƐƵƌe�oĨ�ƚŚe�
ĂĚmiŶiƐƚƌĂƟǀe�ƉŚĂƐe�mĂƌŬeĚ�ƚŚe�ƉƌeƉĂƌĂƚoƌǇ�
ƐƚeƉ�Ĩoƌ�ƚŚe�oĸĐiĂů�ƐƚĂƌƚ�oĨ�ƚŚe�ƉƌoũeĐƚ�iŶ�oƵƌ�
ůĂďoƌĂƚoƌieƐ�iŶ�ϮϬϮϱ͘�/Ŷ�ĂĚĚiƟoŶ͕�ƚŚe�ZeƐeĂƌĐŚ�
ĂŶĚ��eǀeůoƉmeŶƚ�ƚeĂm�ǁĂƐ�ƐƚƌeŶŐƚŚeŶeĚ�
ǁiƚŚ�ƚŚe�ĂƌƌiǀĂů�oĨ�&ůoƌe͕�ǁŚo�ďƌiŶŐƐ�Ŷeǁ�
eǆƉeƌƟƐe�ƚo�oƵƌ�ZΘ��ĐiƌĐůe͘
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é

17 events͕�ĚoǌeŶƐ�oĨ�meeƟŶŐƐ͕�ĂŶĚ�ũƵƐƚ�ĂƐ�mĂŶǇ�oƉƉoƌƚƵŶiƟeƐ�ƚo�ƚĂŬe�ĐoŶĐƌeƚe�
ĂĐƟoŶ͘�CoůůeĐƟǀe�ĐĂƚeƌiŶŐ͕�ďƌeǁeƌieƐ͕�ƉŚĂƌmĂ͕�ĨooĚ�iŶĚƵƐƚƌǇ͗�oƵƌ�eǆƉeƌƚƐ�ƐŚĂƌeĚ�ƚŚeiƌ�
ŬŶoǁůeĚŐe�oŶ�ďioĮůmƐ͕�ĮůƚƌĂƟoŶ͕�ĂŶĚ�ĨooĚ�ƐĂĨeƚǇ�ƚo�ĐoͲĐƌeĂƚe�ƐƵƐƚĂiŶĂďůe�ĂŶĚ�eīeĐͲ
Ɵǀe�ƐoůƵƟoŶƐ�ǁiƚŚ�oƵƌ�ƉĂƌƚŶeƌƐ͘

KƵƌ�ZΘ��ƚeĂm�ƉƌeƐeŶƚeĚ�iƚƐ�ǁoƌŬ�Ăƚ�
the National Congress of the French 
Society for Microbiology͕�ƚŚƌoƵŐŚ�
Ă�ƐĐieŶƟĮĐ�ƉoƐƚeƌ�ĚeĚiĐĂƚeĚ�ƚo�oƵƌ�
ƉƌoŐƌeƐƐ�oŶ�ƐĂmƉůiŶŐ͘�

te�ŚĂĚ�ƚŚe�ƉůeĂƐƵƌe�oĨ�ǁeůĐomiŶŐ�
ƉƌoĨeƐƐioŶĂů�ĂƐƐoĐiĂƟoŶƐ͕�
ƉoůiƟĐĂů�ƌeƉƌeƐeŶƚĂƟǀeƐ͕�ĂŶĚ�ŬeǇ�
ƐƚĂŬeŚoůĚeƌƐ�Ĩƌom�oƵƌ�ƐeĐƚoƌ�ƐƵĐŚ�
ĂƐ�Wagralim, UWE (Akt), DETIC, 
A.I.S.E.͕�ĂŶĚ�Essenscia�ƚo�oƵƌ�oĸĐeƐ͘�
dŚeƐe�ǀĂůƵĂďůe�eǆĐŚĂŶŐeƐ�ƉƌoǀiĚeĚ�
ĂŶ�oƉƉoƌƚƵŶiƚǇ�ƚo�ƐŚĂƌe�oƵƌ�ǀiƐioŶ�oĨ�
ƐƵƐƚĂiŶĂďůe�ŚǇŐieŶe�ĂŶĚ�ƚo�ĚiƐĐƵƐƐ�
ƚoŐeƚŚeƌ�ƚŚe�ĨƵƚƵƌe�ĐŚĂůůeŶŐeƐ�oĨ�oƵƌ�
iŶĚƵƐƚƌǇ͘

How can eco-design be concretely 
integrated into the formulation of 
cleaning products?

dŚiƐ�iƐ�ǁŚĂƚ�oƵƌ�C^Z�iŶƚeŐƌĂƚoƌ�
iůůƵƐƚƌĂƚeĚ�ĚƵƌiŶŐ�ƚŚe�Circular 
Economy Day͕�ďǇ�ƉƌeƐeŶƟŶŐ�ZeĂůĐo Ɛ͛�
ĂƉƉƌoĂĐŚ�ĂŶĚ�ƉƌĂĐƟĐeƐ�ƚo�ƚŚe�
memďeƌƐ�oĨ�tĂŐƌĂůim͘

KƵƌ�C�K�ĂŶĚ�C&K�ƐŚĂƌeĚ�oƵƌ�ǀiƐioŶ�ǁiƚŚ�ĮŶĂŶĐiĂů�ƐƚĂŬeŚoůĚeƌƐ�ĂŶĚ�ĂůƐo�ƐƉoŬe�
ĂďoƵƚ�oƵƌ�eǆƉeƌieŶĐe�iŶ�ďƵiůĚiŶŐ�corporate resilience͕�ĚƵƌiŶŐ�Ă�ŚĂůĨͲĚĂǇ�eǀeŶƚ�
ĚeĚiĐĂƚeĚ�ƚo�ƚŚiƐ�ƚoƉiĐ�iŶ�ƚŚe�ƉƌeƐeŶĐe�oĨ�Kůiǀieƌ�,ĂmĂŶƚ͘

,oŶoƌeĚ�ƚo�ŚĂǀe�ƌeĐeiǀeĚ�ƚŚe�
ϮϬϮϰ�͚�ŶǀiƌoŶmeŶƚ͛��ǁĂƌĚ�Ăƚ�ƚŚe�
“Orchidées du Brabant Wallon” 
ceremony͕�ĂƐ�ǁeůů�ĂƐ�ƚŚe�ComƉĂŶǇ�
/ŶƚeŐƌĂƟŶŐ�ƚŚe�WůĂŶeƚ��ǁĂƌĚ�ĚƵƌiŶŐ�
Earth Day�oƌŐĂŶiǌeĚ�ďǇ��ĂŶoŶe͘

SHINING AT THE HEART OF OUR ECOSYSTEM 

 
At Realco...
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��ǇoƵŶŐ�ƚeĂm�memďeƌ�ũoiŶeĚ�ƚŚe�
ŶoŶͲƉƌoĮƚ�oƌŐĂŶiǌĂƟoŶ�ĂƐ�ƉĂƌƚ�oĨ�ƚŚe�
eƐƚĂďůiƐŚmeŶƚ�oĨ�oƵƌ�siƐioŶ�Committee

KƵƌ�C^Z�iŶƚeŐƌĂƚoƌ�iƐ�ƉĂƌƚ�oĨ�ƚŚe��C�C�
ŶeƚǁoƌŬ�iŶ�oƌĚeƌ�ƚo�ƌeŐƵůĂƌůǇ�eǆĐŚĂŶŐe�

ǁiƚŚ�Śeƌ�ƉeeƌƐ

ZeĂůĐo�iƐ�oŶe�oĨ�ƚŚe�ĨoƵŶĚiŶŐ�memďeƌƐ�
oĨ�ƚŚiƐ�oƌŐĂŶiǌĂƟoŶ�ĐommitteĚ�ƚo�ŐůoďĂů�
ĨooĚ�ƐĂĨeƚǇ�iŶ�ƚŚe�ĨĂĐe�oĨ�eŶǀiƌoŶmeŶƚĂů�

ĐŚĂůůeŶŐeƐ

KƵƌ�C�K�iƐ�Ă�memďeƌ�oĨ�ƚŚe�/mƉĂĐƚ�
Committee�oĨ�ƚŚe��ĂŶĚoǇ�ďiƐĐƵiƚ�

ĐomƉĂŶǇ

�eůŐiĂŶ�ŶeƚǁoƌŬ�oĨ�ĐomƉĂŶieƐ�
ĂŶĚ�oƌŐĂŶiǌĂƟoŶƐ�ĐommitteĚ�ƚo�
ƚŚe�ƚƌĂŶƐiƟoŶ�ƚoǁĂƌĚƐ�ƐƵƐƚĂiŶĂďůe�

ĚeǀeůoƉmeŶƚ

^eǀeƌĂů�ZeĂůĐo�memďeƌƐ�Ăƌe�ĂĐƟǀe�
iŶ�ƚŚiƐ��eůŐiĂŶ�ŶeƚǁoƌŬ�oĨ�eĐoͲ
eŶƚƌeƉƌeŶeƵƌƐ�ĐommitteĚ�ƚo�Ă�

ƐƵƐƚĂiŶĂďůe�ĂŶĚ�ƌeŐeŶeƌĂƟǀe�eĐoŶomǇ

dŚe��ƐƐoĐiĂƟoŶ�WƌoŐƌğƐ�ĚƵ�
DĂŶĂŐemeŶƚ�iƐ�ĂŶ�iŶƚeƌŶĂƟoŶĂů�
ŶeƚǁoƌŬ�oĨ�eǆeĐƵƟǀeƐ�ǁŚo�ƐŚĂƌe�

eǆƉeƌieŶĐeƐ�ĂŶĚ�ŬŶoǁůeĚŐe�ƚo�ĂĚǀĂŶĐe�
ƚŚeiƌ�mĂŶĂŐemeŶƚ�ƉƌĂĐƟĐeƐ�ĂŶĚ�ƚŚeiƌ�

ĐomƉĂŶieƐ

KƵƌ�C�K�iƐ�Ă�memďeƌ�oĨ�ƚŚe��eůŐiĂŶ�
ŶeƚǁoƌŬ�oĨ�ďƵƐiŶeƐƐ�ůeĂĚeƌƐ�ĐommitteĚ�

ƚo�ďƵiůĚiŶŐ�Ă�ƐƵƐƚĂiŶĂďůe�ĨƵƚƵƌe�
ƚoŐeƚŚeƌ�ĂŶĚ�iƐ�ƉĂƌƚ�oĨ�ƚŚe�ƉƌoŐƌĂm�

Đommittee

�ŐƌiͲĨooĚ�ĐomƉeƟƟǀeŶeƐƐ�ĐůƵƐƚeƌ�iŶ�
tĂůůoŶiĂ͕�ďƌiŶŐiŶŐ�ƚoŐeƚŚeƌ�ĐomƉĂŶieƐ͕�
ƵŶiǀeƌƐiƟeƐ͕�ĂŶĚ�ƌeƐeĂƌĐŚ�ĐeŶƚeƌƐ�ƚo�
ĨoƐƚeƌ�iŶŶoǀĂƟoŶ�ĂŶĚ�ƐƵƐƚĂiŶĂďiůiƚǇ�iŶ�

ƚŚe�ƐeĐƚoƌ

�eůŐiĂŶ�ĨeĚeƌĂƟoŶ�oĨ�ĐŚemiƐƚƌǇ͕ �
ƉůĂƐƟĐƐ͕�ĂŶĚ�ůiĨe�ƐĐieŶĐeƐ͕�ƌeƉƌeƐeŶƟŶŐ�
ĂŶĚ�ƐƵƉƉoƌƟŶŐ�ĐomƉĂŶieƐ�iŶ�ƚŚe�ƐeĐƚoƌ

��meeƟŶŐ�ĂŶĚ�ƌeŇeĐƟoŶ�ƐƉĂĐe�iŶ�
>oƵǀĂiŶͲůĂͲEeƵǀe͕�ďƌiŶŐiŶŐ�ƚoŐeƚŚeƌ�
ďƵƐiŶeƐƐ�ůeĂĚeƌƐ�ĂŶĚ�eĐoŶomiĐ�ĂĐƚoƌƐ�

Ĩoƌ�eǆĐŚĂŶŐeƐ͕�ĐoŶĨeƌeŶĐeƐ͕�ĂŶĚ�
ĐoůůĂďoƌĂƟǀe�iŶiƟĂƟǀeƐ

tĂůůooŶ�iŶŶoǀĂƟoŶ�ĐůƵƐƚeƌ�ĚeĚiĐĂƚeĚ�
ƚo�ŐƌeeŶ�ƚeĐŚŶoůoŐieƐ͕�ďƌiŶŐiŶŐ�

ƚoŐeƚŚeƌ�ĐomƉĂŶieƐ͕�ƌeƐeĂƌĐŚ�ĐeŶƚeƌƐ͕�
ĂŶĚ�ƵŶiǀeƌƐiƟeƐ�ƚo�ĂĐĐeůeƌĂƚe�ƚŚe�

ƐƵƐƚĂiŶĂďůe�ƚƌĂŶƐiƟoŶ

Here is an overview of the networks in which Realco and its team members take part, among many others, in order 
to exchange, learn, and actively contribute to collective dynamics.
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